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Executive Summary 

 

Innovation is a critical driver of economic development, productivity and competitiveness 

in the modern business environment. Recognising this importance, the Cambodian 

government has prioritised fostering innovation through strategic policies such as the 

Science, Technology, and Innovation (STI) Policy 2030 and the STI Roadmap 2030. In 

alignment with these national strategies, the CEII Guidelines represent a significant 

advancement in our efforts to enhance the innovation landscape within Cambodia. This 

document provides a comprehensive framework for assessing the innovation 

capabilities of enterprises, offering a robust tool for policymakers, business leaders and 

researchers. 

The primary purpose of the CEII Guidelines is to measure and promote enterprise 

innovation, ensuring that Cambodia remains competitive and productive in an 

increasingly interconnected global economy. The Guidelines are structured with two 

primary sub-indexes: the Innovation Input Sub-Index and the Innovation Output Sub-

Index. These sub-indexes encompass various dimensions of innovation, including 

resources, competencies, networks, culture, environment, production efficiency and 

creative knowledge. This multi-faceted approach ensures a holistic assessment of 

innovation activities and outcomes. 

To achieve a rigorous and reliable assessment, the Guidelines detail a comprehensive 

methodology for the development and implementation of the CEII. Key components 

include the development of a detailed and relevant survey instrument to capture data on 

enterprise innovation activities and the use of simple and stratified random sampling 

techniques to ensure representative and reliable data. Additionally, robust data 

collection and analysis techniques are employed to maintain accuracy and validity with 

validation processes in place to ensure the reliability of the index. 

The CEII Guidelines also outline a clear and actionable implementation plan. This 

includes a detailed project timeline for the development, testing and deployment of the 

CEII with the description of roles and responsibilities for various stakeholders involved 

in the project. Testing is conducted to refine the survey instrument and methodology. 

Additionally, the processes for continuous monitoring and evaluation (M&E) are 

established to ensure the ongoing effectiveness of the CEII. Furthermore, strategies for 

the dissemination of the findings and insights derived from the CEII with relevant 

stakeholders are provided. 
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Emphasising the importance of continuous improvement and adaptation to future 

changes, the guidelines highlight key focus areas for the way forward. These include 

ensuring ongoing collaboration with a wide range of stakeholders, exploring 

opportunities to broaden the scope and enhance the impact of the CEII and promoting 

the use of CEII findings to inform policy, drive innovation and support economic 

development. 

In conclusion, the CEII Guidelines are a pivotal tool in advancing Cambodia's innovation 

agenda. By providing a structured and comprehensive framework for assessing 

enterprise innovation, the CEII will inform strategic decision-making, enhance 

competitiveness and drive sustainable economic growth. We encourage all stakeholders 

to actively engage with the CEII and leverage its insights to contribute to a prosperous 

and innovative Cambodia. 

The CEII Guidelines not only reflect our commitment to fostering a robust innovation 

ecosystem but also serve as a catalyst for transformative change. With these guidelines, 

Cambodia is well-positioned to identify strengths, address challenges and harness 

opportunities within our innovation landscape, ultimately improving the quality of life for 

all Cambodians. 
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1. Introduction 

 

1.1. Background 

The Oslo Manual (2018), an international guideline, which is jointly developed by the 

Organisation for Economic Co-operation and Development (OECD) and the Statistical 

Office of the European Union (Eurostat), for collecting and interpreting data on 

innovation defined innovation as a new or improved product or business process (or 

combination thereof) that differs significantly from the enterprise's previous products or 

business processes and that has been introduced on the market or brought into use by 

the enterprise. Innovation, which includes technological inventions, scientific 

discoveries, organisational changes and creative ideas, is vital for solving complex 

problems, improving efficiency, and creating new opportunities (Kylliäinen, 2019). 

According to the 2015 Innovation Imperative report by the OECD, innovation is essential 

for sustained economic growth and improving living standards. The report states that 

innovation contributes to productivity growth, which is a key driver of economic progress. 

It also notes that innovation can help enterprises become more competitive, create new 

markets and reduce the environmental impact of economic activities. Moreover, 

innovation can have a positive impact on society by addressing critical issues such as 

poverty, healthcare and education. For example, innovations in medical technology 

have led to the development of life-saving treatments and procedures (Wamble et al., 

2019), while innovations in renewable energy have helped reduce carbon emissions and 

mitigate climate change (United Nations, 2024). 

In Cambodia, enterprise innovation is crucial for economic growth and development as 

it helps increase productivity, enhance competitiveness and promote sustainable 

economic development. By fostering innovation within enterprises, Cambodia can 

enhance its industrial capabilities, create high-value jobs and diversify its economy 

which are among numerous key development priorities of the kingdom. Innovation leads 

to the development of new products, services and processes that can boost efficiency 

and open new market opportunities, thereby contributing to the overall economic 

resilience and helping the country achieve its long-term development goals. 

Furthermore, assessing innovation at the enterprise level in Cambodia is an 

unprecedentedly crucial initiative for the following reasons. First, by assessing 

innovation at the enterprise level, policymakers can identify high-performing enterprises 
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and sectors that contribute significantly to economic development. Second, detailed 

insights into enterprise-level innovation help inform government policies and strategies. 

It enables the development of targeted interventions to support innovation, such as 

funding programs, tax incentives and relevant regulatory reforms. Third, understanding 

the innovation landscape allows for a more efficient allocation of resources. It helps 

identify low-performing enterprises that require support, such as access to finance, 

technical skills or infrastructure. This helps ensure that resources are directed where 

they can have the most impact. Additionally, assessing innovation at the enterprise level 

provides benchmarks against which enterprises can measure their performance. It also 

helps identify best practices and successful innovation models that can be replicated 

across different sectors and provinces. On top of that, enterprises can understand their 

competitive position in both local and global markets. This knowledge helps them adapt 

and improve their business strategies to remain competitive and survive in this rapidly 

changing economic environment. Last but not least, a robust enterprise innovation 

assessment can attract both domestic and international investors by showcasing and 

promoting the innovative capabilities and potential of Cambodian enterprises. This can 

further lead to increased investment in R&D and innovation activities which will result in 

even more innovations among Cambodian enterprises. 

 

1.2. Purposes 

The CEII aims to promote innovation and enhance the innovation capability and 

achievements of Cambodian enterprises. In addition, it intends to provide a set of 

metrics for systematically assessing the innovation inputs and outputs of Cambodian 

enterprises across various sectors, establish benchmarks for innovation capability and 

performance that allow enterprises to compare themselves with others, recognise top 

innovative Cambodian enterprises, identify the key drivers and barriers to innovation 

within Cambodian enterprises, provide evidence-based data and insights that support 

the development of effective innovation policies, improve the availability and quality of 

data on enterprise innovation in Cambodia and track the progress of innovation activities 

and their impact on economic growth and development over time.  

The expected outcomes and impacts of the CEII include enhanced visibility and 

recognition of top innovative enterprises within Cambodia, a competitive environment 

that encourages continuous innovation, enterprises inspired to improve their innovation 

capabilities leading to overall economic growth and job creation, valuable insights into 
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the strengths and weaknesses of the Cambodian innovation ecosystem that can guide 

the formulation of innovation policies, significant contribution to Cambodia’s 

performance in the Global Innovation Index (GII) and significant contribution to 

Cambodia's goal of becoming a higher-middle-income country by 2030 and a high-

income country by 2050.  

 

1.3. Overview of the Guidelines 

The CEII Guidelines were crafted through extensive research, collaboration with 

international experts and consultations with key stakeholders, ensuring the robustness 

of the framework within the Cambodian context. The methodology ensures that the 

indicators and measures are reliable and provide accurate reflections of the innovation 

capabilities of enterprises. 

The guidelines provide a comprehensive framework and standardised methodology for 

assessing and enhancing enterprise innovation in Cambodia through the CEII. These 

guidelines aim to establish clear metrics, methodologies, procedures and plans for 

measuring innovation capabilities and performance across different sectors, ensuring 

consistency and reliability in data collection and analysis and ultimately fostering a more 

robust and innovative business environment in Cambodia. This document serves as an 

essential tool for enterprises to systematically assess their innovation capabilities and 

outcomes, providing insights that can inform strategic improvements and policy 

developments. 

The structure of the CEII Guidelines is organised to cover all aspects of innovation 

measurement and enhancement. The document is divided into several key sections, 

each addressing different components of the innovation ecosystem within enterprises. 

The CEII Guidelines encompass several critical components as follows. 

- Conceptual Framework: The conceptual framework outlines the theoretical basis for 

the CEII, including the definition, types of innovation and the various dimensions it 

encompasses. It provides a clear understanding of how innovation is conceptualised 

within the guidelines. 

- Survey Instrument: A detailed description of the tools and questionnaires used to 

collect data from enterprises. This instrument is designed to capture comprehensive 
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information about the innovation activities, resources, competencies and outcomes of 

enterprises. 

- Sampling: A detailed explanation of the sampling methodology used to ensure that 

the data collected is representative of the broader enterprise population in Cambodia. It 

highlights the criteria for selecting enterprises and the process for ensuring diverse and 

inclusive samples. 

- Indexing and Classification: A thorough explanation of how the collected data is 

analysed, indexed and classified. This includes the calculation of the total innovation 

index score and the categorisation of enterprises into four innovation levels which are 

Innovation Leaders, Strong Innovators, Moderate Innovators and Emerging Innovators. 

This classification helps enterprises understand their current innovation status and 

guides them on the path to improvement. 

 

1.4. Alignment with National Strategies 

Cambodia is striving to foster STI as part of its inclusive and sustainable economic 

development strategy. The government has implemented several initiatives to promote 

innovation, such as the establishment of the National Pentagonal Strategy Phase I, 

National Strategic Development Plan 2019-2023, National Policy of STI 2020-2030, 

Industrial Development Plan 2015-2025 and STI Roadmap 2030. 

 

1.4.1. National Pentagonal Strategy Phase I 

The National Pentagonal Strategy Phase I provides a comprehensive framework for the 

government's policies, programs and projects, aligning with Cambodia's long-term 

development goals. The strategy is built under five core mottos encompassing growth, 

employment, equity, efficiency and sustainability. These mottos serve five key priorities 

for development, including people, roads, water, electricity and technology. Additionally, 

it focuses on five strategic objectives: ensuring economic growth, creating more jobs, 

achieving poverty reduction, Continuing to strengthen capacity, governance, and 

improving the quality of public institutions, and ensuring sustainable socio-economic 

development. 
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1.4.2. National Policy on STI 2020-2030 

The National Policy of STI 2020-2030 identifies strategies and tactics to achieve the 

goals set in accordance with the actual context of the country, aiming to promote and 

enhance the knowledge-based economy to enable the achievement of the national 

development agenda such as the Cambodia Vision 2050.  

 

1.4.3. Cambodia Industrial Development Policy 2015-2025 

The Cambodia Industrial Development Policy 2015-2025 is a strategic framework 

aiming to transform Cambodia’s economy into a more diversified, competitive and 

sustainable industrial base that contributes to inclusive growth, job creation and poverty 

reduction. The implementation of the Cambodia Industrial Development Policy involves 

various strategies and measures, including policy reforms, capacity building, 

infrastructure development, research and development support, promotion of small and 

medium-sized enterprises (SMEs) and collaboration with relevant stakeholders. 

 

1.4.4. Cambodia’s STI Roadmap 2030 

Cambodia’s STI Roadmap 2030 was designed to guide the implementation of the 

National STI Policy, comprising five main pillars, namely enhancing the governance of 

the STI system; building human capital in STI; strengthening research capacity and 

quality of research; increasing collaboration and networking between STI stakeholders; 

fostering an enabling ecosystem for building absorption capacities in enterprises and 

attracting investments in STI. 

Under the first pillar of Cambodia’s STI Roadmap, “Improving the governance of the 

national innovation system”, conducting an enterprise-level survey on innovation 

performance is one among numerous actions and instruments proposed to achieve the 

set policy targets. The availability of more data about innovation performance and 

impacts through charting the innovation index helps developing countries in the 

catching-up process and in assessing what they should do to boost innovation. Further, 

the innovation index highlights policy challenges to craft new national innovation 

strategies (Wonglimpiyarat, 2010). 
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2. Methodology 

 

2.1. International Guidelines Alignment 

The CEII Guidelines are meticulously designed to align with international best practices 

and frameworks, providing Cambodian enterprises with a robust tool for innovation 

assessment and enhancement that resonates with global standards. 

The development of the CEII Guidelines has been informed by a thorough review and 

integration of the international innovation measurement frameworks. Notably, the 

guidelines draw extensively from the European Innovation Scoreboard (EIS) 2023, the 

Global Innovation Index and the Oslo Manual by the OECD. These references ensure 

that the Guidelines not only reflect best practices but also incorporate globally 

recognised methodologies for innovation measurement and evaluation. 

 

2.1.1. European Innovation Scoreboard (EIS)  

The CEII Guidelines adopt several key indicators and classification methodologies from 

the EIS (2023), which provides a comparative assessment of innovation performance 

across European countries. By incorporating elements from the EIS, the CEII ensures 

that Cambodian enterprises can benchmark their innovation activities against European 

standards, facilitating a better understanding of where they stand on the global 

innovation landscape. This alignment helps in identifying gaps and opportunities for 

improvement, enabling Cambodian enterprises to adopt strategies that have proven 

successful in more advanced economies. 

 

2.1.2. Global Innovation Index (GII)  

The GII is another cornerstone reference for the CEII Guidelines. The GII provides 

detailed metrics on the innovation performance of countries worldwide, encompassing 

various dimensions such as institutions, human capital, infrastructure, market 

sophistication and business sophistication. By integrating insights from the GII, the CEII 

Guidelines encompass a comprehensive range of factors that influence innovation, 

ensuring a holistic approach to assessing and enhancing innovation capabilities within 

Cambodian enterprises. 
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2.1.3. Oslo Manual (4th Edition) 

The Oslo Manual (2018), developed by the OECD and Eurostat, is a key reference for 

the conceptual and methodological foundations of the CEII Guidelines. The manual 

provides internationally recognised guidelines for collecting and interpreting innovation 

data, emphasising the importance of methodological accuracy and consistency. By 

adhering to the principles outlined in the Oslo Manual, the Guidelines ensure that the 

data collected is reliable, comparable and can be effectively used for both national and 

international benchmarking. 

 

2.2. Guidelines Development 

The development of the CEII Guidelines, especially its important components including 

conceptual framework and survey instrument, is a meticulous process that involves 

collaborative initial development, extensive stakeholder consultation, thorough testing 

and refinement, and the incorporation of key elements to ensure effectiveness and 

reliability. This structured approach aims to provide a comprehensive and accurate 

assessment of the innovation performance of enterprises in Cambodia, contributing to 

the broader goal of enhancing the country's innovation ecosystem. 

 

2.2.1. Initial Development 

The Guidelines development started with a thorough literature review of existing 

innovation assessment approaches and frameworks. In the meantime, it involved a 

collaborative process involving input from industry experts, academic researchers and 

key stakeholders. Subsequently, consultations with professionals were conducted to 

identify the most relevant framework for the Cambodian context. Following these 

processes, the testing surveys were then conducted, incorporating insights from these 

activities to address the specific needs and challenges faced by Cambodian enterprises. 

 

2.2.2. Stakeholder Consultation 

Consulting stakeholders was a crucial part of the framework and survey instrument 

development process. Various means were employed to engage stakeholders, including 

workshops and focus group discussions with representatives from different sectors to 

gather diverse perspectives. A preliminary survey instrument was designed and 
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distributed to stakeholders to collect their input on the key indicators of the framework. 

Additionally, in-depth interviews were conducted with industry leaders, policymakers 

and innovation experts to understand their expectations and needs. Feedback sessions 

were held after each draft of the framework and survey instrument to incorporate 

stakeholder suggestions and address any concerns. 

 

2.2.3. Testing and Refinement 

After the framework was initially well defined, testing and refining the survey instrument 

were conducted involving several steps. Firstly, testing was done with a small sample of 

enterprises to evaluate the clarity and relevance of the questions. Feedback was 

collected from the participants regarding any ambiguities or difficulties they 

encountered. An expert review was then carried out, involving the subject matter, 

examining the results and suggesting improvements. Based on subjective feedback and 

expert recommendations, necessary revisions were made to the framework and the 

survey. Finally, a round of final refinement, which involved a similar process, was 

conducted to ensure both the robustness and effectiveness of the Guidelines. 

 

2.2.4. Effectiveness and Reliability 

To ensure the effectiveness and reliability of the Guidelines, several key elements were 

incorporated. Firstly, relevance was a priority, ensuring that the conceptual framework 

was pertinent to the current innovation landscape and specific to the context of 

Cambodian enterprises. Clarity was also emphasised, with a clear and concise 

questionnaire designed to avoid misunderstandings and ensure accurate responses. 

Regular validations of the survey instrument through testing and expert reviews were 

conducted to maintain its reliability. Additionally, a feedback mechanism was 

incorporated to improve the survey continuously. 
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3. CEII Guidelines 

 

3.1. Conceptual Framework 

The conceptual framework of the CEII comprises two sub-indices which are the Input 

Sub-Index and Output Sub-Index (Figure 1). Input Sub-Index consists of five pillars, 

namely Resource, Competence, Network, Culture and Environment, with a total of 18 

indicators. Whereas the Output Sub-Index comprises two pillars which are Efficient 

Production and Creative Knowledge, with a total of 9 indicators. Altogether, the 

Cambodia Enterprise Innovation Index includes 27 indicators. 

 

 

 

 

 

 

 

 
Figure 1. Conceptual Framework of the CEII 

 

3.1.1. Innovation Input Sub-Index 

The Innovation Input Sub-Index is a comprehensive measure designed to evaluate the 

foundational elements that contribute to the innovation capacity of enterprises. It 

encompasses five key pillars which provide an understanding of various dimensions 

such as the financial and human resources allocated to research and development, the 

extent of innovative activities and process improvements, the effectiveness of internal 

and external collaborations, the promotion of a data-driven culture and the level of digital 

transformation within the organisation (Figure 2). Together, these indicators offer a 

robust framework for evaluating the readiness and potential of enterprises to innovate. 
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Figure 2. Indicators of the Innovation Input Sub-Index 

 

3.1.1.1. Resource 

The Resource pillar measures the financial and human resources allocated to innovation 

within an enterprise. This pillar is crucial for understanding the level of commitment an 

enterprise has towards innovation and its capacity to support sustained innovation 

efforts through adequate funding and skilled personnel. 

o Expenditure on R&D (% of sales): Measures the proportion of sales 

revenue invested in research and development activities. 
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o Researchers (% of employees): Indicates the proportion of researchers 

within the enterprise's workforce. 

o Technicians (% of employees): Represents the percentage of 

employees who are technicians. 

o Innovation Team (% of employees): Reflects the proportion of 

employees who are part of the innovation team. 

 

3.1.1.2. Competence 

The Competence pillar evaluates the enterprise's ability to execute innovative activities 

effectively. This pillar provides insights into the enterprise's internal capabilities and the 

extent to which it can implement new and improved processes, thereby enhancing its 

overall innovation performance. 

o Innovation activities: Assess whether the enterprise has engaged in 

any innovation activities. 

o Process innovation (production): Measures the implementation of new 

or significantly improved production processes. 

o Process innovation (marketing): Evaluates the introduction of new 

marketing methods or strategies. 

o Process innovation (organisation): Assesses the degree of innovation 

in organisational methods or structures. 

 

3.1.1.3. Network 

The Network pillar examines the collaborative efforts of the enterprise both internally 

and externally. This pillar highlights the importance of networking and partnerships in 

fostering innovation, demonstrating how enterprises leverage relationships to enhance 

their innovative capabilities and outcomes. 

o Cooperation with partners: Measures whether the enterprise has 

collaborated with external partners. 
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o Internal collaboration strategies: Evaluate the effectiveness of 

collaboration strategies within the enterprise. 

o External collaboration strategies: Assesses the strategies for 

collaborating with external partners. 

o Customer satisfaction: Measure whether enterprises have conducted 

the customer satisfaction survey. 

 

3.1.1.4. Culture 

The Culture pillar assesses the organisational environment and attitudes towards 

innovation. This pillar underscores the significance of an innovation-friendly culture that 

supports continuous learning, data utilisation and systematic evaluation to drive 

successful innovation. 

o Data-driven: Evaluates whether the enterprise promotes data culture. 

o Decision-making by data: Measures whether the enterprise relies on 

data for making strategic decisions. 

o Mechanism in evaluating innovation: Assesses whether there are 

mechanisms in place for evaluating the outcomes and effectiveness of 

innovation activities. 

 

3.1.1.5. Environment 

The Environment pillar focuses on the external and internal conditions that influence the 

enterprise's innovation activities. This pillar is essential for understanding the contextual 

factors that enable or hinder innovation, highlighting the role of digital infrastructure, 

policy frameworks and the enterprise's engagement in the national innovation 

ecosystem. 

o Digital transformation: Evaluates the degree of digital transformation 

within the enterprise. 

o Contribution to innovation initiatives: Measures the enterprise's 

contribution to broader innovation initiatives in the country. 
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o Policy support: Assesses the level of support for innovation from the 

government. 

 

3.1.2. Innovation Output Sub-Index 

The Innovation Output Sub-Index is a critical measure that assesses the tangible results 

of an enterprise's innovation efforts. It consists of two key pillars which evaluate the 

effectiveness of product innovation, labour productivity and the financial impact of 

exports and new products on sales. Additionally, the output sub-index measures the 

enterprise's achievements in intellectual property, including patents, industrial designs, 

trademarks and copyrights (Figure 3). By analysing these aspects, the Innovation Output 

Sub-Index provides a comprehensive overview of how well an enterprise converts its 

innovation inputs into valuable outcomes, highlighting its capability to generate new 

products, enhance productivity and contribute to the knowledge economy. This sub-

index is essential for understanding the real-world impact of innovation activities on an 

enterprise's performance and growth. 

 

Figure 3. Indicators of the Innovation Output Sub-Index 

 

Efficient 
Production

•Product Innovation

•Labor Productivity

•Export, % of Sales

•New Products on Sales

•Intellectual Sales, % of Sales

Creative 
Knowledge

•Patent

•Industrial Design

•Trademark

•Copyright
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3.1.2.1. Efficient Production 

The Efficient Production pillar measures the tangible outcomes of an enterprise's 

innovation activities in terms of productivity and market performance. This pillar provides 

a comprehensive view of how effectively an enterprise converts its innovation efforts into 

marketable products and services, thereby enhancing its competitive edge and 

economic performance. 

o Product innovation: Measures whether enterprises have produced new 

or significantly improved products. 

o Labor productivity: Evaluates the efficiency and productivity of the 

workforce. 

o Export (% of sales): Indicates the proportion of sales revenue generated 

from exports. 

o New products on sales (% of sales): Measures the percentage of sales 

revenue from new products. 

o Intellectual sales (% of sales): Assesses the revenue generated from 

intellectual property, such as patents and trademarks. 

 

3.1.2.2. Creative Knowledge 

The Creative Knowledge pillar assesses the enterprise's contributions to the intellectual 

property landscape and knowledge economy. This pillar highlights the enterprise's ability 

to generate new ideas and protect its intellectual assets, showcasing its role in 

advancing innovation and contributing to the broader creative and knowledge-based 

economy. 

o Patent: Measures the number of patents filed or granted. 

o Industrial design: Evaluates the number of industrial design 

registrations. 

o Trade mark: Assesses the number of trademark registrations. 

o Copyright: Measures the number of copyright registrations. 
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These components provide a comprehensive framework for assessing and monitoring 

enterprise innovation in Cambodia, covering both the inputs that drive innovation and 

the outputs that result from innovative activities. 

 

3.2. Survey Instrument 

The survey instrument is meticulously designed to capture comprehensive information 

about innovation activities, resources, competencies and outcomes within enterprises. 

The survey includes a range of questions tailored to assess various aspects of 

innovation, ensuring that the data collected is robust and reliable. For the complete 

survey instrument, including the full set of questions, please refer to Appendix A. 

 

3.3. Sampling 

The sampling survey is the main survey method in official statistics. The survey and the 

sample size are always balancing the costs and the error of estimation. A larger sample 

size means a lower error but a higher cost. During the investigation and discussion, 

several sampling methods were tested and sample sizes were estimated for the 

reference of cost estimation. 

In general, two sampling methods may be considered in the survey, i.e. Simple Random 

Sampling and Stratified Random Sampling. Simple random sampling makes it easy to 

calculate the sample size, good for reference but may cost more to find the random 

cases in countrywide practice. Stratified Random Sampling is more often used but 

should give the factors correct to control the error and the sample size. 

Based on certain suppose of the main factors, these two kinds of methods are given 

here to estimate the sample size. However, the real sampling in practice in the survey 

should take into consideration local factors, traditional methods and practice and be 

determined by local experience. The methods and numbers here lists are only for 

reference in estimating the sample size. 

For the CEII, in general, the sampling method will not influence the calculation of the 

index, for the index is at the enterprise level and it has no need to estimate the 

parameters of the population. That is also a question discussed in Recommendations 

for the Survey and Index. 
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3.3.1. Suppose of Population 

Table 1 provides an example of the supposed population. In practice, the result of the 

Economic Census 2022 can be used as a sampling frame for industrial and service 

sectors. The agriculture sector should find another good historical frame for sampling. 

Table 1. Number of enterprises supposed in sectors and different enterprise sizes 

Sector \ Enterprise size Small Medium Large Total 

Manufacturing 21000 18000 5000 44000 

Agriculture 97000 78000 60000 235000 

Commercial & Service 497000 206000 13000 716000 

Total 615000 302000 78000 995000 

 

3.3.2. Simple Random Sampling 

If prefer to estimate each cross point of sectors and enterprise sizes, we may follow the 

formula [1]  

( ) 2

0 2

1p p Z
n

E

−
=         

Of which p is the proportion of the main variable (question), which will be the proportion 

of enterprises with market innovation in the old version of the Community Innovation 

Index (CIS). The proportion can also be set as 0.5, which means ( )1p p−  will get the 

maximum value of 0.25. The sample size is based on p =0.5 will fit all the values of p , 

but the sample size is also the largest which can bring higher costs. Z  is the Normal 

distribution probability value for a confidence interval determined by   (e.g. with 

=0.025, two-tailed test, 5% in total, Z =1.96 or 2 approximately). E  is the absolute error 

of the proportion and it can be set as 0.05 (5%) if p is large enough, or 0.02 (2%) if p is 

a small value. 

Then the sample size can be adjusted by formula [2], with the consideration of 

population size N . Furthermore, the real sample size in practice should be larger by 

considering the response rate r  with formula [3] and n  is the sample size in surveying 

practice. 

[1] 
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The testing results are listed in Table 2 with four different settings of the main factors, i.e.  

and E .  

Table 2. Sample size in estimations of simple random sampling 

Sector 
Enterprise 

size 
N  

Sample size 

Model I Model II Model III Model IV 

Manufacturing Small 21000 235 436 1397 2482 

Agriculture Small 97000 232 443 1436 2708 

Commercial & Service Small 497000 238 444 1482 2764 

Manufacturing Medium 18000 235 435 1383 2439 

Agriculture Medium 78000 232 442 1431 2692 

Commercial & Service Medium 206000 237 444 1476 2744 

Manufacturing Large 5000 380 412 1747 1852 

Agriculture Large 60000 308 442 1877 2667 

Commercial & Service Large 13000 333 431 1858 2330 

Total 995000 2431 3928 14087 22677 

Setting of p  & E  

 

p =real *, 

E =0.05 

p =0.5, 

E =0.05 

p =real, 

E =0.02 

p =0.5, 

E =0.02 

 

Notes: 

• p =real means to set p as the real proportion in China Innovation Survey 2023. 

Just for estimation of the sample size. A better choice of p is the result of CIS 

2022 or 2023 in Cambodia at the provincial level. 

• E  is the key factor and may increase the sample size sharply by setting a 

smaller value. In practice, if the proportion p  is relatively large, the setting E  

maybe as large as 5% to get a small sample size and control the costs. However, 

if the value of p  is too small, E  should be set to 2% or even smaller, which will 

lead to a much larger sample size. 

[2] 

 

[3] 

 



 

32 

 

• r  is set to 90% for the investigation and the practice in the local survey, the 

Cambodian people are always friendly to answer the questions in the survey 

which makes the response rate higher than normal. 

 

3.3.3. Stratified Random Sampling 

If the cross point of sectors and enterprise sizes in Table 1 is considered as a strata with 

different unit costs and different variances, we may use stratified random sampling to 

calculate the sample size in total by formula [4] (Here in the formula, n is already 

adjusted by the population size N. It is equivalent to n1 in formula [2]) and then separate 

the total sample size n  to each stratum by formula [5]. 

( )

( )

22 2

2

1

1

h h hh h

h h

h h hh h

W P PW S

w w
n

W P PW S
V V

N N

−

= 
−

+ +

 

 
 

1 1

h h h h
h L L

h h h h

h h

W S N S
n n n

W S N S
= =

= =

 
    

Of which h  is the strata, N  is the population size, hN  is the sub-population size of 

each stratum, h
h

N
W

N
= , ( )1h h hS p p= − , 

1

h h
h L

h h
h

W S
w

W S
=

=


 and 

2

2

/2

E
V

Z

= . 

With the same setting of r , p  and E  in simple random sampling, we can calculate the 

sample size n  and get hn  in Table 3. 

Notes:  

• The same as in Table 2. The sample size is adjusted by the same response rate, 

90% in each stratum. 

• Please be aware that the results in Table 2 and Table 3 are not comparable. They 

are just examples of estimating the sample size. In practice in Cambodia, since 

the proportion of small enterprises has a low proportion of product innovation or 

marketing innovation, E should be set to 2% in Table 3, otherwise, there might 

[4] 

 

[5] 
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be no innovation case in a small sub-sample size in certain strata like small 

manufacturing enterprises. 

Table 3. Sample size in estimations in stratified random sampling 

Sector 
Enterprise 

size 
N  

Sample size 

Model I Model II Model III Model IV 

Manufacturing Small 21000 5 9 31 58 

Agriculture Small 97000 23 43 142 270 

Commercial & Service Small 497000 119 222 741 1384 

Manufacturing Medium 18000 4 8 27 50 

Agriculture Medium 78000 18 35 114 217 

Commercial & Service Medium 206000 49 92 307 574 

Manufacturing Large 5000 2 2 13 14 

Agriculture Large 60000 19 27 116 167 

Commercial & Service Large 13000 4 6 28 36 

Total 995000 243 444 1519 2771 

Setting of p  & E  

 

p =real *, 

E =0.05 

p =0.5, 

E =0.05 

p =real, 

E =0.02 

p =0.5, 

E =0.02 

 

 

3.3.4. Further Discussion 

In practice, the following factors should be considered.  

• The first one is the level of estimation in sub-population. The estimation of 

sample size was separated by large sectors and enterprise size, and 9 sub-

populations were set in the estimation in Table 2 and Table 3. However, the 

organization of sampling may be based on detailed 2-digit sectors of the 

Cambodia Standard Industrial Classification (CSIC) and province, which means 

there will be many more sub-populations and the sample size will increase 

sharply.  

• The second is the importance of knowledge by prior experience. If the local 

agency has prior knowledge of the data variability or can make an informed 

estimate of the key factors like r , p , E  and so on (for example based on prior 

research and/or test samples), then the determination of sample size becomes 

more straightforward.  
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3.4. Index Calculation Methodology 

3.4.1. Methodology of the Index 

CEII is an enterprise-level index comparing enterprises’ innovation activities in 

Cambodia. It may set the index in each year and renew after the new survey, and it may 

also set the reference year(s) in multiple years with several rounds of surveys. However, 

since adding new cases will change the scale and score of quantitative indicators, it is 

a dilemma in the world practice of indexing. Hereby we take one-year indexing as an 

example and it is selected by most of the international organizations when doing 

indexes.  

- Step 1: Cleaning the data 

Since there always are non-sampling errors like missing values during the survey, the 

first step is to clean the data, replace the missing data or delete the case with missing 

values. For the missing values, it can be replaced by either the average value of the 

indicator of all enterprises with values or be replaced by the average value of enterprises 

in a similar group like enterprises in the same sector and the same size in the same 

province. 

- Step 2: Replacing the outliers if necessary 

Positive outliers may happen in the hard data type “H” in the Data column in Table 4. If 

the value of one indicator in one enterprise is too high, it will compress the score of other 

enterprises. The outliers may be defined as those enterprises’ values or scores, which 

are higher than the mean across all enterprises plus twice the standard deviation. These 

outliers can be replaced by the respective maximum values observed over all the 

enterprises excluding the identified outliers. By replacing positive outliers, the 

enterprises with positive outliers can share the highest normalised score of 100. 

Negative outliers will not happen since the value will be 0 in the hard data in many 

enterprises without innovation activities and they can set a score of 0 directly. 

- Step 3: Transforming indicators with high skewness 

The binary indicators are with values of 0 and 1 only. However, the hard data indicators 

are unbound indicators, where values are not limited to an upper threshold. These 

indicators can be highly volatile and can have skewed data distributions (where most 

enterprises show low-performance levels and a few enterprises show exceptionally high 

levels of performance). For these indicators where the degree of skewness across the 
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enterprises is above 1 (or a certain skewness value above 1.5), data can be transformed 

using a square root transformation, i.e. using the square root of the indicator value 

instead of the original value when doing min-max normalisation. 

- Step 4: Calculating re-scaled scores 

There are two kinds of scoring methods for the hard data and binary data respectively. 

For the hard data, re-scaled scores of the enterprise (after correcting for outliers and a 

possible transformation of the data) in each indicator will be calculated by min-max 

normalisation by using the formula [6]. 

𝑆𝑖 =
𝑋𝑖,𝑗 − 𝑋𝑖,𝑚𝑖𝑛

𝑋𝑖,𝑚𝑎𝑥 − 𝑋𝑖,𝑚𝑖𝑛
∗ 100 

Of which iS  is the score of the indicator i , and it is calculated by
,i jX , the real value of 

enterprise j  in indicator i , subtracting the Minimum value of the indicator i  and then 

dividing by the difference between the Maximum and Minimum values of the indicator i

. The maximum re-scaled score is thus equal to 100. For positive outliers, the re-scaled 

score is equal to 100. 

For the binary data indicators, there are only two values in general, i.e. 0 for answer “no” 

and 1 for “yes”. Then the re-scaled score of “yes” can be set as 100 directly, and “no” 

set as 0. 

- Step 5: Calculating innovation indexes 

Till now, the innovation index in the sector level, sub-index level and composite CEII 

level can be calculated by the weighted average of the re-scaled scores for all indicators 

by the formula [7] together with the weighting system shown in Table 4 in the last column. 

Take CEII as an example. 

𝐶𝐸𝐼𝐼 =∑S𝑖 ∗ 𝑊𝑖

27

𝑖=1

 

Of which iS  is the re-scaled score from 0 to 100 of each indicator and iW  is the weight 

(%) of each indicator shown in the last column of Table 4. 

The sub-index and sector index can be calculated in the same way by using the only 

indicators involved in each sub-index or sector. 

[6] 

 

[7] 
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3.4.2. Weighting the Indicators 

Weighting the indicators is always a step with disputation. We prefer relatively equal 

weight among the same kind of indicators.  

Firstly, the indicators are set in 5 kinds of different basic weights. The basic weight is set 

to 1 for most of the binary indicators. Then the hard data indicators are set to 2 as a 

double weight compared with the basic binaries, by following the experience of GII and 

some other international organizations. The binaries for key innovation activities are set 

weight from 2 to 4 in Table 4 to emphasise the importance of each different innovation 

activity. 

Table 4. Weighting system of CEII 

No. Indicator 
Basic 

Weight 
Code of indicators 

1 Binary D – product innovation 4 2.1.1 

2 Binary C – process innovation 3 1.2.2, 1.2.3, 1.2.4 

3 
Binary B – innovation activities, 
cooperation and policy 

2 1.2.1, 1.3.1, 1.5.3 

4 Hard data 2 All the indicators with Data=H 

5 Binary A – basic weight 1 
All other binary indicators except B, C and 
D 

 

Secondly, the basic weights can be transferred proportionally to the real weight iW  to 

make sure the summary of iW  equals to 100%.  
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4. Innovation Level Classification 

 

4.1. Standard Classification 

After completing the self-assessment questionnaire and obtaining your total innovation 

index score, it's essential to understand what your score signifies. This section helps 

you classify your enterprise into one of several innovation levels, providing insights into 

your current innovation status and guiding your next steps towards improvement. The 

classification is based on the European Innovation Scoreboard 2023 framework, which 

categorises innovation performance into four levels: Innovation Leader, Strong 

Innovator, Moderate Innovator and Emerging Innovator (Figure 4). 

 

 

 

 

 

 

 

 

 

Figure 4. CEII innovation level classification 

 

4.2. Score Range 
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Enterprises in this category exhibit a high degree of innovation across all measured 

dimensions. They consistently invest in R&D, demonstrate robust innovation activities, 

foster strong internal and external networks, maintain an innovation-friendly culture and 

achieve significant innovation outputs. These enterprises are at the forefront of 

innovation, setting benchmarks and leading the way in their respective industries.  

 

Enterprises classified as Strong Innovators show substantial engagement in innovation 

activities. They have a solid foundation in R&D investment, active innovation processes 

and effective collaboration strategies. While they are not yet leaders, their consistent 

efforts and results indicate a strong potential to advance to higher innovation levels with 

continued focus and improvement.  

 

Moderate Innovators are in the early stages of building their innovation capabilities. They 

demonstrate moderate engagement in innovation activities and have begun to establish 

the necessary resources and competencies. These enterprises are developing their 

innovation culture and networks but require more structured efforts and investments to 

move up the innovation ladder.  

 

Enterprises in the Emerging Innovators category have limited engagement in innovation 

activities. They may lack substantial investment in R&D, structured innovation 

processes and collaborative networks. These enterprises have significant room for 

2.

Strong Innovator

Score range: 60 - 79

3.

Moderate Innovator

Score range: 40 - 59

4.

Emerging Innovator

Score range: 0 - 39
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growth and should prioritise foundational aspects of innovation, such as building a 

dedicated innovation team, fostering an innovation-friendly culture and increasing their 

investment in R&D and innovation activities. 

  

4.3. Alternative Classification 

In practice, classification will rely on data from surveys and innovation scores of 

enterprises across all levels and sizes. To identify top innovators and support those with 

lower innovation scores, the scoring range will be adjusted after each CEII survey. 

However, enterprises can always use standard classification methods to assess and 

enhance their performance, regardless of the CEII survey results. 
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5. Implementation Plan 

 

The implementation plan for the CEII is a comprehensive roadmap that outlines the 

steps and strategies needed to execute the CEII effectively. This plan covers project 

timelines and milestones, roles and responsibilities, stakeholder engagement, resource 

allocation, testing and M&E. 

 

5.1. Project Timeline and Milestones 

The implementation of the CEII is structured around a clear project timeline with well-

defined milestones. The timeline includes the initial planning phase, where the 

conceptual framework and survey instrument are developed. This is followed by a pilot 

testing phase to ensure the survey's robustness and effectiveness. Key milestones 

include the launch of the survey, the data collection period, the analysis of collected data 

and the publication of results. Each phase is scheduled with specific timeframes, 

ensuring that the project stays on track and achieves its objectives within the designated 

timeframe. 

 

5.2. Roles and Responsibilities 

Successful implementation of the CEII requires clearly defined roles and responsibilities 

for all involved parties. The Ministry of Industry, Science, Technology & Innovation 

(MISTI) takes the lead role, overseeing the entire project and ensuring alignment with 

national innovation strategies. Relevant ministries and stakeholders, including industry 

associations, academic institutions and private sector representatives, play supportive 

roles in promoting the survey and encouraging participation. Additionally, a dedicated 

project team is established, consisting of project managers, data analysts and 

communication specialists, each with specific tasks and responsibilities. 

 

5.3. Stakeholder Engagement and Consultation 

Engaging stakeholders is a critical component of the CEII implementation plan. A 

comprehensive stakeholder engagement strategy is developed to ensure active 

participation and buy-in from all relevant parties. Regular communication channels are 
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established, including workshops, meetings and online platforms, to facilitate ongoing 

dialogue and collaboration. Stakeholders are kept informed about the project's progress, 

key milestones and expected outcomes. Their feedback is continuously sought and 

incorporated to ensure the survey instrument remains relevant and effective. 

Engagement efforts also include awareness campaigns to highlight the importance of 

the CEII and its potential impact on the national innovation ecosystem. 

 

5.4. Monitoring and Evaluation 

Monitoring and evaluation (M&E) are integral parts of the CEII implementation plan to 

ensure the project's success and sustainability. A robust M&E framework is developed, 

including key performance indicators (KPIs) to track progress and measure outcomes. 

Regular monitoring activities are conducted to assess the project's adherence to the 

timeline, budget and quality standards. Evaluation activities are carried out at key 

milestones to assess the impact and effectiveness of the CEII. This includes analysing 

the data collected, evaluating the survey's contribution to understanding the innovation 

landscape and assessing its alignment with national innovation strategies. The findings 

from the M&E activities are used to inform continuous improvement efforts and ensure 

the CEII remains relevant and impactful. 

 

5.5. Report Preparation and Dissemination 

An essential component of the CEII implementation plan is the preparation and 

dissemination of the final report. This phase includes defining the report structure and 

content, developing dissemination strategies and creating a stakeholder communication 

plan. 

The final report on the CEII will be meticulously structured to ensure clarity and 

comprehensiveness. It will include an executive summary, detailed findings from the 

data analysis, interpretations of the results and policy recommendations. Each section 

will be crafted to provide insights into the innovation performance of enterprises in 

Cambodia, highlighting key trends, strengths and areas for improvement (See Appendix 

B). 
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6. Way Forward 

 

Innovation landscapes are dynamic and continuously evolving. To stay relevant, the 

CEII must be adaptable to these changes. This involves regularly reviewing and 

updating the survey instrument to reflect new trends, technologies and practices in 

enterprise innovation. For instance, as digital transformation accelerates, new indicators 

related to digital capabilities and technology adoption may need to be incorporated. 

Additionally, the CEII should remain aligned with national and international innovation 

policies and frameworks, ensuring that it continues to provide valuable insights for policy 

development and decision-making. Periodic consultations with experts, stakeholders, 

and participants will help identify emerging trends and necessary adjustments. 

To ensure the CEII remains a robust and reliable tool, continuous improvement 

mechanisms must be implemented. This includes establishing a regular review cycle for 

the survey methodology, data collection processes and analysis techniques. Feedback 

from stakeholders, including survey participants, policymakers and academic 

researchers, will be systematically collected and analysed to identify areas for 

enhancement. Benchmarking against international best practices and similar indices in 

other countries will also provide valuable insights for improvement. Furthermore, 

investing in capacity building for the project team and stakeholders will enhance the 

quality and effectiveness of the CEII over time. 

The long-term success of the CEII depends heavily on sustained stakeholder 

engagement and support. This requires ongoing communication and collaboration with 

key stakeholders, including government agencies, industry associations, enterprises, 

and international partners. Regular updates on the progress and outcomes of the CEII, 

as well as opportunities for stakeholders to provide input and feedback, will foster a 

sense of ownership and commitment. Establishing formal partnerships and alliances 

with relevant organisations can also enhance the reach and impact of the CEII. 

Additionally, demonstrating the tangible benefits and value of the CEII through success 

stories, case studies and impact assessments will reinforce stakeholder confidence and 

support. 

Financial sustainability is essential for the long-term viability of the CEII. This requires 

diversifying funding sources and securing long-term financial commitments from 

government, international organisations and private sector partners. Developing a 

comprehensive funding strategy that includes grant applications, sponsorships and 
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partnerships will help ensure a stable and predictable funding stream. Additionally, 

exploring innovative financing models, such as public-private partnerships or impact 

investment, can provide additional resources for the CEII. 
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8. Appendices 

 

8.1. Appendix A: CEII Questionnaire  

 

ដែនគ្របែណ្ត ប់របស់ការអង្កេត (Survey Coverage) 

ការអង្កេតង្នេះគ្របែណ្ត ប់ង្លើគ្ររេះស្ថា នខ្នា តតូច មធ្យម និក ធ្ំ និកង្ៅង្លើដនាកកមមនតស្ថល ពាណិ្ជ្ជកមមនិកង្សវាកមម 
និកកសិកមម។ 
This survey targets small, medium and large-sized establishments in the manufacturing, 
commercial and service and agricultural sectors. 

និយមន័យរបស់គ្ររេះស្ថា នខ្នា តតូច មធ្យម និកធ្ំ (Definition of Small, Medium and Large-sized 
Establishments) 

វសិយ័ 
Sectors 

កមមនតស្ថល 
(Manufacturing) 

ង្សវាកមម 
(Commercial and Service) 

កសិកមម 
(Agriculture) 

តូច 
Small 

ការលក់គ្បចឆំ្ា ចំប់ពើ ៦២ ៥០០ - 
៤០០ ០០០ ែុល្លា រ និកបុរគលិកចប់
ពើ ៥ នាក់ ែល់ ៤៩ នាក់។ 

ការលក់គ្បចឆំ្ា ចំប់ពើ ៦២ ៥០០ - 
២៥០ ០០០ ែុល្លា រ និក បុរគលិក
ចប់ពើ ៥ នាក ់ែល់ ៤៩ នាក់។ 

ការលក់គ្បចឆំ្ា ចំប់ពើ ៦២ ២៥០ - 
២៥០ ០០០ ែុល្លា រ និក បុរគលិកចប់
ពើ ៥ នាក់ ែល់ ៤៩ នាក់។ 

មធ្យម 
Medium 

ការលក់គ្បចឆំ្ា ចំប់ពើ ៤០០ ០០១ - 
២ ០០០ ០០០ ែុល្លា រ និកបុរគលិក
ចប់ពើ ៥០ នាក់ ែល់ ១៩៩ នាក់។ 

ការលក់គ្បចឆំ្ា ចំប់ពើ ២៥០ ០០១ 
- ១ ៥០០ ០០០ ែុល្លា រ នកិបុរគលិក
ចប់ពើ ៥០ នាក់ ែល់ ៩៩ នាក់។ 

ការលក់គ្បចឆំ្ា ចំប់ពើ ២៥០ ០០១ 
- ១ ០០០ ០០០ ែុល្លា រ នកិបុរគលិក
ចប់ពើ ៥០ នាក់ ែល់ ១៩៩ នាក់។ 

ធំ្ 
Large 

ការលក់គ្បចឆំ្ា ងំ្លើសពើ  
២ ០០០ ០០០ ែុល្លា រ និកបុរគលិក
សរុបង្គ្ចើនជាក ១៩៩ នាក់។ 

ការលក់គ្បចំឆ្ា ងំ្លើសពើ  
១ ៥០០ ០០០ ែុល្លា រ និកបុរគលិក 
សរុបង្គ្ចើនជាក ៩៩ នាក់។ 

ការលក់គ្បចំឆ្ា ងំ្លើសពើ  
១ ០០០ ០០០ ែុល្លា រ និកបុរគលិក
សរុបង្គ្ចើនជាក ១៩៩ នាក់។ 

 
ឆ្ា សំ្ថរង្ពើពនធ (Financial Year of Survey) 
សូមរាយការណ៍្ពើសកមមភាពនវានុវតតន៍របស់គ្ររេះស្ថា នដែលបានង្ធ្វើ និក/ឬបញ្ចប់កាុករយៈង្ពល៖ ពើដែមករា ែល់
ដែធ្ាូ សគ្ាប់ឆ្ា ២ំ០២១, ២០២២ និក២០២៣។  
Please report your innovation activities that has been conducted and/or completed within: 
January-December 2021, 2022 and 2023. 

និយមន័យនវានុវតតន៍ (Definition of Innovation) 

នវានុវតតន៍រឺជានលិតនល ឬែំង្ណ្ើ រការថ្មើ ឬគ្បង្សើរង្ ើក (ឬការរមួបញ្ចូ លគ្នា ) ដែលែុសគ្នា យ៉ា កខ្នា កំពើនលិតនល 
ឬែំង្ណ្ើ រការពើមុនរបស់អកគភាព ង្ ើយដែលគ្តូវបានបង្កេើតង្ ើកសគ្ាប់អាកង្គ្បើគ្បាស់សកាត នុពល (នលិតនល) 
ឬនាយំកមកង្គ្បើគ្បាស់ង្ោយអកគភាព (ែំង្ណ្ើ រការ)។ 
An innovation is a new or improved product or process (or combination thereof) that differs 
significantly from the unit’s previous products or processes and that has been made available to 
potential users (product) or brought into use by the unit (process). 
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គ្បង្េទនវានុវតតន៍ (Types of Innovation) 

នវានុវតតន៍នលិតនល រឺជាទំនិញ ឬង្សវាកមមថ្មើ ឬគ្បង្សើរង្ ើក ដែលែុសគ្នា យ៉ា កខ្នា កំពើទំនិញ ឬង្សវាកមមពើមុន
របស់គ្ររេះស្ថា នង្ ើយដែលគ្តូវបានដណ្នាងំ្ៅង្លើទើនារ។ នវានុវតតន៍នលិតនលអាចរួមបញ្ចូ លនលិតនលទូង្ៅ
ពើរគ្បង្េទ ៖ ទំនិញ និកង្សវាកមម។ 
A product innovation is a new or improved good or service that differs significantly from the firm’s 
previous goods or services and that has been introduced on the market. Product innovations can 
involve two generic types of products: goods and services. 

- ទំនិញ រមួានវតាុ រូបើ(ជាក់ដសតក) និកនលិតនលចំង្ណ្េះែរកមួយចំនួន សិទធិដែលទទួលបានកមមសិទធិ 
ង្ ើយកមមសិទធិអាចង្នេរបានតាមរយៈគ្បតិបតតិការទើនារ។ 

- Goods include tangible objects and some knowledge-capturing products over which 
ownership rights can be established and whose ownership can be transferred through 
market transactions. 

- ង្សវាកមម រឺជាសកមមភាពអរូបើដែលគ្តូវបានបង្កេើតង្ ើក និកង្គ្បើគ្បាស់កាុកង្ពលែំណាលគ្នា  ង្ ើយដែល
ផ្លា ស់បតូរលកខែណ្ឌ  (ឧ. នាូវកាយ នាូវចិតត ។ល។) របស់អាកង្គ្បើគ្បាស់។ ការចូលរមួរបស់អាកង្គ្បើគ្បាស់
តាមរយៈង្ពលង្វល្ល ភាពអាចរកបាន ការយកចិតតទុកោក់ ការបញ្ជូ នព័ត៌ាន ឬការែិតែំគ្បរកដគ្បក
របស់ពួកង្រ ជាង្រឿយៗជាលកខែណ្ឌ ចបំាច់ដែលនាងំ្ៅែល់ការស ការនលិតង្សវាកមមង្ោយអាកង្គ្បើ
គ្បាស់និកគ្ររេះស្ថា ន។ ែូង្ចាេះ រុណ្លកខណ្ៈ ឬបទពិង្ស្ថធ្ន៍ននង្សវាកមមអាចអាគ្ស័យង្លើការបញ្ចូ ល
(ធាតុចូល)របស់អាកង្គ្បើគ្បាស់។ 

- Services are intangible activities that are produced and consumed simultaneously and 
that change the conditions (e.g. physical, psychological, etc.) of users. The 
engagement of users through their time, availability, attention, transmission of 
information, or effort is often a necessary condition that leads to the co-production of 
services by users and the firm. The attributes or experience of a service can therefore 
depend on the input of users.  

- ង្សវាកមមក៏អាចរមួបញ្ចូ លនលិតនលចំង្ណ្េះែរកមួយចំនួននកដែរ។ 
- Services can also include some knowledge-capturing products. 

នវានុវតតន៍ែំង្ណ្ើ រការធុ្រកិចច រឺជាែំង្ណ្ើ រការធុ្រកិចច ថ្មើ ឬគ្បង្សើរង្ ើកសគ្ាប់មុែងារធុ្រកិចច មួយ ឬង្គ្ចើន ដែលែុស
គ្នា យ៉ា កខ្នា កំពើែំង្ណ្ើ រការធុ្រកិចចពើមុនរបស់គ្ររេះស្ថា ន ង្ ើយដែលគ្តូវបានង្គ្បើគ្បាស់ង្ោយគ្ររេះស្ថា ន។ នវានុវតតន៍
ែំង្ណ្ើ រការធុ្រកិចច ទាក់ទកនរកមុែងារង្នេកៗរបស់គ្ររេះស្ថា ន។ 
A business process innovation is a new or improved business process for one or more business 
functions that differs significantly from the firm’s previous business processes and that has been 
brought into use by the firm. Business process innovations concern the different functions of a 
firm. 

- ការនលិតទំនិញ ឬង្សវាកមម៖ សកមមភាពដែលបំដបាកធាតុចូលង្ៅឱ្យជាទំនិញ ឬង្សវាកមម រមួទាកំវសិវក
មម និកការង្ធ្វើង្តសតបង្ចចកង្ទសពាក់ព័នធ ការវភិារ និកសកមមភាពបញ្ជជ ក់ ង្ែើមបើគ្នគំ្ទែល់ការនលិត។  
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- Production of goods or services: Activities that transform inputs into goods or services, 
including engineering and related technical testing, analysis and certification activities 
to support production. 

- ការដចកចយ និកេសតុភារ៖ មុែងារង្នេះរមួាន  
ក)  ការែរកជ្ញ្ជូ ន និកការនតល់ង្សវា។  
ែ)  ឃ្ា កំ។ 
រ)  ែំង្ណ្ើ រការការបញ្ជជ ទិញ។ 

- Distribution and logistics: This function includes 
a)  Transportation and service delivery.  
b)  Warehousing.  
c)  Order processing. 

- ទើនារ និកការលក់៖ មុែងារង្នេះរមួាន៖ 
ក) វធិ្ើស្ថស្រសតទើនារ រមួានការនាយពាណិ្ជ្ជកមម (ការនេពវនាយនលិតនល និកការោក់តាកំ 

ការង្វចែចប់នលិតនល) ទើនារផ្លេ ល់ (ទើនារពើចំងាយ) ការតាកំពិព័រណ៌្ និកពិព័រណ៍្ពាណិ្ជ្ជ
កមម ការគ្ស្ថវគ្ជាវទើនារ និកសកមមភាពង្នេកង្ទៀត ង្ែើមបើអេិវឌ្ឍទើនារថ្មើ។  

ែ)  យុទធស្ថស្រសត និកវធិ្ើស្ថស្រសតកំណ្ត់តនមា។  
រ) សកមមភាពលក់ និកង្គ្កាយង្ពលលក់រមួទាកំការយិល័យដនាកជ្ំនួយអតិថ្ិជ្ននិកសកមមភាព

ទំនាក់ទំនកអតិថ្ិជ្ន។ 
- Marketing and sales: This function includes  

a) Marketing methods including advertising (product promotion and placement, 
packaging of products), direct marketing (telemarketing), exhibitions and fairs, 
market research and other activities to develop new markets.  

b)  Pricing strategies and methods.  
c) Sales and after-sales activities, including help desks other customer support 

and customer relationship activities. 
- គ្បព័នធព័ត៌ាន និកទំនាក់ទំនក៖ ដថ្ទា ំនិកនតល់ព័ត៌ាន និកគ្បព័នធទំនាក់ទំនក រមួទាកំ  

ក) ដនាករ រក និកសូ វដវរ។  
ែ) ែំង្ណ្ើ រការទិនាន័យ និកមូលោា នទិនាន័យ database ។  
រ) ដថ្ទា ំនិកជ្ួសជុ្ល។ 
ឃ) ការបង្ងាហ េះង្រ ទំព័រ និកសកមមភាពព័ត៌ានទាក់ទកនរកកុំពយូទ័រង្នេកង្ទៀត។ 

- Information and communication systems: The maintenance and provision of 
information and communication systems, including  

a) Hardware and software.  
b) Data processing and database.  
c) Maintenance and repair.  
d) web-hosting and other computer-related information activities. 

- ការគ្រប់គ្រក និកការគ្រប់គ្រក៖ មុែងារង្នេះរមួាន  



 

48 

 

ក) យុទធស្ថស្រសត និកការគ្រប់គ្រកអាជ្ើវកមមទូង្ៅ(មុែងារការសង្គ្មចចិតតឆ្ាក)រមួទាកំការង្រៀបចំ
ការទំនួលែុសគ្តូវការងារ  

ែ) អេិបាលកិចចស្ថជ្ើវកមម (ចាប់ ដននការ និកទំនាក់ទំនកស្ថធារណ្ៈ)។  
រ) រណ្ង្នយយ bookkeeping សវនកមម ការទូទាត់ និកសកមមភាព រិញ្ញវតាុ ឬធានារា៉ាប់រកង្នេក

ង្ទៀត។  
ឃ) ការគ្រប់គ្រកធ្នធានមនុសេ (ការបណ្តុ េះបណាត ល និកការអប់រ ំការង្គ្ជ្ើសង្រ ើសបុរគលិក កដនាក

ង្ធ្វើការ។ ការចត់ដចក ការនតល់បុរគលិកបង្ណាត េះអាសនា ការគ្រប់គ្រកគ្បាក់ង្បៀវតេរ ៍ការគ្នគំ្ទ
ដនាកសុែភាព និកង្វជ្ជស្ថស្រសត)។  

ក) លទធកមម។  
ច) ការគ្រប់គ្រកទំនាក់ទំនកខ្នកង្គ្ៅជាមួយអាកនគត់នគក់ សមព័នធភាព។ល។ 

- Administration and management: This function includes  
a) Strategic and general business management (cross-functional decision-

making), including organising work responsibilities.  
b) Corporate governance (legal, planning and public relations).  
c) Accounting, bookkeeping, auditing, payments and other financial or insurance 

activities.  
d) Human resources management (training and education, staff recruitment, 

workplace, organisation, provision of temporary personnel, payroll 
management, health and medical support).   

e)  Procurement. f) Managing external relationships with suppliers, alliances, etc. 
- ការអេិវឌ្ឍនលិតនល និកែំង្ណ្ើ រការអាជ្ើវកមម៖ សកមមភាពកាុកវសិ្ថលភាព កំណ្ត់អតតសញ្ជញ ណ្ 

អេិវឌ្ឍ ឬសគ្មប/ដកដគ្បង្ៅតាមនលិតនល ឬែំង្ណ្ើ រការអាជ្ើវកមមរបស់គ្កុម  ុន។ មុែងារង្នេះអាចគ្តូវ
បានអនុវតតជាលកខណ្ៈគ្បព័នធ fashion ឬង្ៅង្លើមូលោា នពិង្សស និកគ្តូវបានង្ធ្វើង្ ើកង្ៅកាុកគ្កុម  ុន 
ឬទទួលបានពើគ្បេពខ្នកង្គ្ៅ។ ទំនួលែុសគ្តូវសគ្ាប់សកមមភាពទាកំង្នេះអាចសាិតង្ៅកាុក division 
(ដនាកោច់ង្ោយដ ក) ឬង្ៅកាុកដនាកដែលទទួលែុសគ្តូវចំង្ពាេះមុែងារង្នេកង្ទៀត ឧ.ការនលិតទំនិញ 
ឬង្សវាកមម។ 

- Product and business process development: Activities to scope, identify, develop, or 
adapt products or a firm's business processes. This function can be undertaken in a 
systematic fashion or on an ad hoc basis, and be conducted within the firm or obtained 
from external sources. Responsibility for these activities can lie within a separate division 
or in divisions responsible for other functions, e.g. production of goods or services. 

កគ្មិតថ្មើរបស់នវានុវតតន៍ (Novelty Levels of Innovation) 

ថ្មើកាុកពិេពង្ល្លក  
New to the world 

គ្ររេះស្ថា នរបស់អាកបានអនុវតតនលិតនល និកឬង្សវាកមមដែលថ្មើ ឬគ្បង្សើរជាកមុនរួរ
ឱ្យកត់សាគ ល់មុនង្រសគ្ាប់ទើនារនិកឧសា កមម ង្ៅកាុកគ្សុក និកង្គ្ៅគ្សុក (គ្នម ន
គ្ររេះស្ថា នណាមួយង្គ្បើវាពើមុនង្ទ) (Your establishment introduced a new or 
significantly improved goods or service that is the first for all markets and 
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industries, domestic and international (none of establishment introduces 
it before)). 

ថ្មើកាុកទើនារ   
New to your market  

គ្ររេះស្ថា នរបស់អាកបានអនុវតតនលិតនល ឬង្សវាកមមថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់
សាគ ល់ង្ៅកាន់ទើនាររបស់អាកមុនរូគ្បកួតគ្បដជ្ក (វាអាចានរចួង្ ើយង្ៅកាុកទើនារង្នេក
ង្ទៀត) (Your establishment introduced a new or significantly improved goods 
or service onto your market before your competitors (it may have already 
been available in other markets)). 

ថ្មើសគ្ាប់ដតកាុកគ្ររេះស្ថា ន  
Only new to your 
establishment 

គ្ររេះស្ថា នរបស់អាកបានអនុវតតនលិតនល ឬង្សវាកមមថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់
សាគ ល់ ដែលានរួចង្ ើយពើនែរូគ្បកួតគ្បដជ្កង្ៅកាុកទើនាររបស់អាក (Your 
establishment introduced a new or significantly improved goods or service 
that was already available from your competitors in your market). 

 
និយមន័យការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍ (Definition of R&D) 

រឺសំង្ៅែល់កិចចការានលកខណ្ៈនចាគ្បឌ្ិតថ្មើ និកានលកខណ្ៈជា គ្បព័នធង្ ើយគ្តូវបានអនុវតតង្ែើមបើបង្កេើនសនាិធិ្
ននចំង្ណ្េះែរក ង្ោយរមួទាកំចំង្ណ្េះែរកននមនុសេជាតិ វបបធ្ម៌ និកសកគមសំង្ៅែល់ការនចាគ្បឌ្ិត បង្កេើតការង្គ្បើ
គ្បាស់ថ្មើនានាង្ោយដនែកង្លើចំង្ណ្េះែរកដែលានគ្ស្ថប់។  
Comprise of creative and systematic work undertaken in order to increase the stock of knowledge 
including knowledge of humankind, culture and society and to devise new applications of available 
knowledge.  

ថ្មើ  
Novel 

លកខណ្ៈនចាគ្បឌិ្តថ្មើ 
Creative 

ានលកខណ្ៈជា
គ្បព័នធ Systematic 

ការគ្ស្ថវគ្ជាវមិនគ្បាកែថា
ទទួលបានលទធនល
ង្ជារជ័្យង្ទ  

Uncertain in its 
outcomes 

អាចង្នេរបាន និក/ឬ អាចនលិតង្ ើកវញិ
បានTransferable and/or 

Reproducible 

 

 

នវានុវតតន ៍Innovation  
 - កគ្មតិវសិ្ថលភាពទូលំទូល្លយជាក (Wider 
range) 
 - ឆ្ាកកាត់ដែេគ្ចវាកន់លិតកមម (Happen across 
value chain) 
 - មិនតគ្មូវទាមទារឱ្យានលកខណ្ៈជាគ្បព័នធ 
(Need not be  
   systematic) 

ការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន ៍R&D 
- រឺជាទគ្មក់មួយនននវានុវតតន៍ (Is a form of 
innovation) 
- ជាញរកញាប់សំង្ៅង្ៅរកលទធនលដែលចក់បាន 
(Often    
   directed to get the desired output) 

 
និយមន័យបែិវតតន៍ឧសា កមមជ្នំាន់ទើ៤.០ (Definition of the 4th Industrial Revolution (4IR)) 

បែិវតតន៍ឧសា កមម៤.០ គ្តូវបានកំណ្ត់លកខណ្ៈង្ោយបង្ចចកវទិាថ្មើៗ ជាង្គ្ចើនដែលគ្តូវបានរមួបញ្ចូ លគ្នា រវាក
ពិេព រូបវនត ឌ្ើជ្ើថ្ល និកជ្ើវស្ថស្រសត ដែលជ្េះឥទធិពលង្លើគ្រប់វញិ្ជញ ស្ថ ង្សែាកិចច និកឧសា កមម ង្ ើយដថ្មទាកំាន
រំនិតគ្បកួតគ្បដជ្កអវើដែលានគ្បង្យជ្ន៍សគ្ាប់មនុសេជាតិ  
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Fourth Industrial Revolution is characterised by a range of new technologies that are fusing the 
physical, digital and biological worlds, impacting all disciplines, economies and industries, and 
even challenging ideas about what it means to be human. 

ការដណ្នា ំ(Instructions) 

កគ្មកសំណួ្រង្នេះ តគ្មូវឱ្យបំង្ពញង្ោយអាកគ្រប់គ្រកគ្បតិបតតិការធុ្រកិចច  រិញ្ញវតាុ ការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍ 
ឬដននការអាជ្ើវកមមរបស់គ្ររេះស្ថា ន។ សូមង្ឆ្ាើយតបគ្រប់សំណួ្រទាកំអស់ង្លើកដលកដតានការដណ្នាងំ្នេក។  

The questionnaire should be completed by the top manager(s) responsible for business operation 
or financial operation/management or research and development or corporate planning. Please 
respond to all questions, unless otherwise instructed. 

 

ដនាកទើ១៖ អតតសញ្ជញ ណ្ស គ្គ្នស  
(Section1: Enterprise Identification) 

 

 

1.3. ព័ត៌ានអំពើមស្រនតើអង្កេត (Enumerator Information) 

ង្ ម្ េះមស្រនតើសាា សន៍ (Name of Enumerator): 
 តាង្លខ្ន (Signature): 

ង្លែទូរស័ពេ (Tel. No.): 
 

1.1. ព័ត៌ានតំបន់អង្កេត (Area information) 

រាជ្ធានើ/ង្ែតត (Municipality/Province):  

គ្កុក/គ្សុក/ែណ្ឌ  (City/District/Khan):                                                                                               

ឃុ/ំសងាេ ត់ (Commune/Sangkat):                                                                                         

េូមិ/មណ្ឌ ល (Village/Mondol):                                                                                            

1.2. ព័ត៌ានអំពើអាកនតល់ចង្មាើយ (Interviewee Information) 

ង្ ម្ េះគ្ររេះស្ថា ន (Name of Establishment)  

ង្ ម្ េះអាកនតល់ចង្មាើយ (Name of interviewee):  

តួនាទើអាកនតល់ចង្មាើយ (Job title):  

ង្លែទូរស័ពេ (Telephone number):  

ស្ថរង្អ ចិគ្តូនិក (Email address/Telegram):  

អាសយោា នបចចុបបនា (Physical address):  
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នថ្ៃ ដែ ឆ្ា សំាា សន៍ 
(Interview date) 

ង្លើកទើ១ (First): 
 

ង្លើកទើ២ (Second): 
 

ង្លើកទើ៣ (Third): 
 

ង្ា៉ា កចប់ង្នដើមសាា សន៍(Started Time):  
 

ង្ា៉ា កបញ្ចប់សាា សន៍(Finished Time):  
 

កាលបរងិ្ចេទគ្បរល់កគ្មកសំណួ្រ (Delivery 
date): 
 

កាលបរងិ្ចេទគ្បមូលកគ្មកសំណួ្រ (Collection date): 
 

ង្ ម្ េះមស្រនតើគ្តួតពិនិតយ (Supervisor’s name): 
 

 តាង្លខ្ន 
(Signature): 

 

នថ្ៃ ដែ ឆ្ា  ំ(D/M/Y): 
 

ង្ ម្ េះមស្រនតើដកនចា និកោក់ង្លែកូែ (Coder’s 
name): 
 

 តាង្លខ្ន 
(Signature): 

 

នថ្ៃ ដែ ឆ្ា  ំ(D/M/Y): 
 

ង្ ម្ េះមស្រនតើបញ្ចូ លទិនាន័យ(Data entry 
personnel’s name):  
 

 តាង្លខ្ន 
(Signature): 

 

នថ្ៃ ដែ ឆ្ា  ំ(D/M/Y): 
 

 

1.4. ព័ត៌ានស គ្គ្នស (Enterprise Profile) 

ស គ្គ្នសបង្កេើតង្ ើកង្ៅឆ្ា ណំា? (Year of establishment)     

ង្តើស គ្គ្នសរបស់អាកបានចុេះបញ្ជ ើដែរឬង្ទ? (Is 
your enterprise registered?) 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

ង្លែចុេះបញ្ជ ើរបស់ស គ្គ្នស (Enterprise Reg. No.):           

ភាពជាាច ស់ (Ownership): 
កាុកគ្សុក (Local)    % 
បរង្ទស (Foreign)    % 

ចំនួនាច ស់ស គ្គ្នស (ទាកំាន និកគ្នម ន
គ្បាក់ដែ) Number of owners (both 
paid and unpaid): 

សរុប (Total)    នាក់ 

គ្សើ (Female)    នាក់ 

វស័ិយ (Sector) 

1. កមមនតស្ថល/នលិតកមម (Manufacturing) ង្លែ
កូែ 

(code) 
2. ពាណិ្ជ្ជកមមនិកង្សវាកមម (Commercial and 
Services) 

3. កសិកមម (Agriculture) 

ចំនួននិង្យជ្ិត (Number of 
employees) 

    នាក់ 

លេខកូដ 
(code) 
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1.5. គ្បង្េទស គ្គ្នស (Type of Enterprise) 

1. ស គ្គ្នសអាជ្ើវកមមនិកគ្ស្ថវគ្ជាវរែា (Government and Research Institutes)                                           
2. ស គ្គ្នសសិកាជាន់ែពស់ (Institutions of Higher Learning) 
3. ស គ្គ្នសអាជ្ើវកមម (Business Enterprises) 
4. អកគការមិនដមនរោា េិបាល (NGOs) 

1.6. ភាពជាកមមសិទធិននស គ្គ្នស (Ownership of Enterprise (Legal status)) 

1. គ្កុម  ុនឯកកមមសិទធិ(មិនបានចុេះបញ្ជ ើ) 
(Individual proprietor (with no 
registration))  

2. គ្កុម  ុនឯកកមមសិទធិ(បានចុេះបញ្ជ ើ)   
(Sole Proprietorship (with 
registration))  

 
 
 
 

ង្លែ
កូែ 

(code) 
 

3. គ្កុម  ុនស កមមសិទធិទូង្ៅ  
(General Partnership) 

4. គ្កុម  ុនស កមមសិទធិានកគ្មិត  
(Limited Partnership) 

5. គ្កុម  ុនឯកជ្នទទួលែុសគ្តូវានកគ្មិត  
(Private Limited Company) 

6. គ្កុម  ុនមហាជ្នទទួលែុសានកគ្មិត  
(Public Limited Company) 

7. បុគ្តសមព័នធគ្កុម  ុនពាណិ្ជ្ជកមមបរង្ទស        
(Subsidiary of Foreign Company)  

8. ស្ថខ្នគ្កុម  ុនបរង្ទស 
(Branch of Foreign Company) 

9. ការយិល័យតំណាកពាណិ្ជ្ជកមមគ្កុម  ុន
បរង្ទស     
(Commercial representative office foreign 
company) 

10. ស ករណ៍្ (Cooperative) 

11. ស គ្គ្នសគ្រប់គ្រកង្ោយរែា (State-owned 
organisation)  
រមួទាកំសវយត័ (Including autonomy-owned 
organisation) 

12. អកគការមិនដមនរោា េិបាល ( NGO ) 

13. ង្នេកង្ទៀតសូមបញ្ជជ ក់៖  
(If others, please 
specify:) ………………………………………………………………………………………………… 

 

 

 

 

 

លេខកូដ 
(code) 
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ដនាកទើ២៖ ព័ត៌ានទូង្ៅអំពើស គ្គ្នស  
(Section2: General Information About Your Enterprise) 

 

 

2.3. គ្បាក់ចំណូ្លែុល (Turnover) កាុកឆ្ា  ំ2021:  ល្លនង្រៀល (Million riels) 

ភាររយបានមកពើការនាងំ្ចញ (Percentage 
derived from exports): 

 % 

2.4. គ្បាក់ចំណូ្លែុល (Turnover) កាុកឆ្ា  ំ2022:  ល្លនង្រៀល (Million riels) 

ភាររយបានមកពើការនាងំ្ចញ (Percentage 
derived from exports): 

 % 

2.5. គ្បាក់ចំណូ្លែុល (Turnover) កាុកឆ្ា  ំ2023:  ល្លនង្រៀល (Million riels) 

ភាររយបានមកពើការនាងំ្ចញ (Percentage 
derived from exports): 

 % 

2.1. សកមមភាពអាជ្ើវកមមចមបក (Main Business Activity) 
សូមអធ្ិបាយពើសកមមភាពចមបករបស់ស គ្គ្នសអាក (Please give a description of your main 
activities): 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

2.2. ង្តើគ្ររេះស្ថា នរបស់អាករឺជាបុគ្តសមព័នធ ឬស្ថខ្ន ននស្ថា ក់ការកណាត ល/គ្កមុ  ុនង្ម ដែរឬង្ទ? 
(Is your establishment part of a company group?) 

1. បាទ Yes 2. ង្ទ No  (ង្បើ ង្ទ សូមរលំកង្ៅ Skip to 2.3) 

គ្បសិនង្បើ បាទ សូមគ្បាប់ទើតាកំស្ថា ក់ការកណាត ល? 
If yes, please indicate the location of the head office. 
1. គ្បង្ទសកមពុជា (Cambodia)   

2. ង្គ្ៅគ្បង្ទសកមពុជា (Outside Cambodia)   

(សូមបញ្ជជ ក់គ្បង្ទស (Country specify)) ……………………………………………… 

 

 

 

កូែគ្បង្ទស    
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ដនាកទើ៣៖ សកមមភាពគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍  
(Section3: Research and Development Activity) 

ការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍៖ សំង្ៅែល់កិចចការានលកខណ្ៈនចាគ្បឌ្ិតថ្មើ និកានលកខណ្ៈជាគ្បព័នធ ង្ ើយគ្តូវ បាន
អនុវតតង្ែើមបើបង្កេើនសនាិធ្ិននចំង្ណ្េះែរក ង្ោយរមួទាកំចំង្ណ្េះែរកននមនុសេជាតិ វបបធ្ម៌ និកសកគម សំង្ៅគ្បឌ្ិ
តបង្កេើត ការង្គ្បើគ្បាស់ថ្មើនានាង្ោយដនែកង្លើចំង្ណ្េះែរកដែលានគ្ស្ថប់។  
Research and Development (R&D):  comprise of creative and systematic work undertaken in 
order to increase the stock of knowledge including knowledge of humankind, culture and society 
and to devise new applications of available knowledge.  

 

3.3. ធ្នធានមនុសេសគ្ាប់ការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍ (Human resources for research and 
development): 
3.3.1. ចំនួនអាកគ្ស្ថវគ្ជាវ 
(Researchers) 

សរុប 
(Total) 

    
គ្សើ 
(Female) 

    

3.3.2. ចំនួនអាកបង្ចចកង្ទស 
(Technicians) 

សរុប 
(Total) 

    
គ្សើ 
(Female) 

    

3.3.3. ចំនួនបុរគលិកគ្នគំ្ទង្នេកង្ទៀត 
(Other R&D support staff) 

សរុប 
(Total) 

    
គ្សើ 
(Female) 

    

 

3.1. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើស គ្គ្នសរបស់អាកបានង្ធ្វើសកមមភាព ឬអនុវតតរង្គ្ាកការ
គ្ស្ថវគ្ជាវ និកអេិវឌ្ឍន៍ង្ែើមបើបង្កេើតឬដកលមែនលិតនលដែរឬង្ទ? During the three -year period from 
2021 to 2023, did your enterprise carry out any research and development (R&D) activities 
or projects? 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 

 

ង្បើ ង្ទ សូមរលំកង្ៅដនាកទើ4 (If no, skip to Section 
4) 

3.2 សូមអធ្ិបាយពើសកមមភាពគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍របស់ស គ្គ្នសអាក (Please give a description of 
your research and development activities): 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

លេខកូដ 
(code) 
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3.4. ការចំណាយសរុបង្លើ ការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍ កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) (Total 
research and development expenditure during the last three-year 2021 to 2023): 
(នថ្ាង្ែើមពលកមមសរុប + ចំណាយចរនដែនទ + ចំណាយង្លើរថ្យនត ង្រាកចគ្ក ា៉ា សុើន និកបរកិាខ រង្នេកៗ + 
ចំណាយង្លើែើ អគ្នរ និករចនាសមព័នធង្នេកៗ + ចំណាយកមមវធិ្ើកុំពយូទ័រ) (Total labour cost + Other 
current expenditure + Vehicles, plant, machinery and equipment + Land buildings and other 
structures + Total programming computer) 
3.4.1. ចំណាយសរុបង្លើការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍ កាុកឆ្ា 2ំ021 
(Total R&D expenditure in 2021): 

 
ល្លនង្រៀល 

(Million riels) 
3.4.2. ចំណាយសរុបង្លើការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍ កាុកឆ្ា 2ំ022 
(Total R&D expenditure in 2022): 

 
ល្លនង្រៀល 

(Million riels) 
3.4.3. ចំណាយសរុបង្លើការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍ កាុកឆ្ា 2ំ023 
(Total R&D expenditure in 2023): 

 
ល្លនង្រៀល 

(Million riels) 
គ្បេព (SOURCE)  ការគ្ស្ថវគ្ជាវ និកអេិវឌ្ឍន៍ (R&D) 

1.  គ្បេពធ្នធានែាួនឯក (Own Source) (រមួបញ្ចូ លគ្បាក់កមចើ)                      % 

2. គ្បេពធ្នធានឯកជ្ន (Private Source) 
    គ្កុម  ុនបុគ្តសមព័នធ គ្ររេះស្ថា នដែលជាប់សមព័នធ គ្ររេះស្ថា នមិនដមន រិញ្ញវតាុ ឯក
ជ្នង្នេកង្ទៀត (គ្ររេះស្ថា នឯកជ្នង្នេកង្ទៀត)  គ្ររេះស្ថា ន រិញ្ញវតាុ (Subsidiaries, 
associated companies, other private non-financial  enterprises, 
financial companies) 

                      % 

3. គ្បេពធ្នធានស្ថធារណ្ៈ (Public Source) រាជ្រោា េិបាល (Government)                        % 

4.  គ្បេពធ្នធានង្នេកង្ទៀត (Other Source) 
   រមួទាកំស្ថា ប័នជាតិ និកអនដរជាតិ (Including national/international 
organisations) 

                        % 

Total 100% 
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ដនាកទើ៤៖ នវានុវតតន៍  
(Section4: Innovation) 

4.1 នវានុវតតន៍នលិតនល (Product Innovation) 

 

4.1.2. នលិតនល ឬង្សវាកមមថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ (New or Significantly Improved Products 
(Goods/Services) 
សូមោក់ង្លែ (1) គ្បសិនង្បើាន ឬ (2) គ្បសិនង្បើគ្នម ន ង្ៅកាុកនលិតនល ឬង្សវាកមមដែលថ្មើ ឬគ្បង្សើរ ជាកមុនរួរ
ឱ្យកត់សាគ ល់ដែលបានដណ្នាងំ្ៅទើនារតាមគ្បង្េទែូចខ្នកង្គ្កាម៖ (Please put (1) if Yes or (2) if No in new 
or significantly improved products introduced to the market according to the following categories.) 

បង្កេើតង្ ើកង្ោយ (Developed by) 

នលិតនល ឬង្សវាកមមថ្មើឬគ្បង្សើរជាកមុនរួរឱ្យកត់
សាគ ល់បង្កេើតង្ ើកង្ោយ (New or significantly 
improved goods) 
 
(សគ្ាប់ដតសំណួ្រ 4.1.1. 
ានចង្មាើយបាទ=1) 

1. គ្ររេះស្ថា នរបស់អាក ឬគ្កុម  ុនង្មដែរឬង្ទ? 
   (Mainly your establishment or company 
group) 

 

4.1.1. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើស គ្គ្នសរបស់អាកបានបានដណ្នានូំវនលិតនល 
(ទំនិញឬង្សវាកមម) ថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ដែរឬង្ទ? During the three -year period from 
2021 to 2023, did your enterprise introduce any new or significantly improved products 
(goods or services)? 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 

 
ង្បើ ង្ទ សូមរលំកង្ៅ 4.2. (If no, skip to 4.2.) 

សូមអធ្ិបាយពើនលិតនល (ទំនិញឬង្សវាកមម) ថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ របស់ស គ្គ្នសអាក 
(Please give a description of your new or significantly improved products (goods or 
services)): 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

លេខកូដ 
(code) 
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2. គ្ររេះស្ថា នរបស់អាករមួគ្នា ជាមួយគ្ររេះស្ថា នង្នេក (Your       
   establishment together with other establishments)  

3. គ្ររេះស្ថា នរបស់អាករួមគ្នា ជាមួយរាជ្រោា េិបាលដែរ
ឬង្ទ? (Your establishment together with 
government)  

4. គ្ររេះស្ថា នរបស់អាករួមគ្នា ជាមួយគ្ររេះស្ថា នអប់រដំែរ
ឬង្ទ? (Your establishment together with 
academia)  

5. គ្ររេះស្ថា នរបស់អាករួមគ្នា ជាមួយស្ថា ប័នដែរឬង្ទ? 
(Your establishment together with 
organisation/institution)  

6. ង្នេកង្ទៀត (សូមបញ្ជជ ក់) (Others. Please 
specify.) ……………………………………………………  

 

4.1.3. កាុករយៈង្ពល៣ឆ្ា  ំ(២០២១-២០២៣) នវានុវតតន៍នលិតនល/ង្សវាកមមថ្មើ ឬនលិតនល/ង្សវាកមម
ដែលគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់របស់គ្ររេះស្ថា នអាក៖ (Were any of your product (goods or 
services) innovations during the three-year period from 2021 to 2023) 

1. ថ្មើកាុកពិេពង្ល្លក 
    ដែរឬង្ទ? (New to   
    the world) 

គ្ររេះស្ថា នរបស់អាកបានអនុវតតនលិតនល និកឬង្សវាកមមដែល
ថ្មើ ឬគ្បង្សើរ ជាកមុនរួរឱ្យកត់សាគ ល់មុនង្រសគ្ាប់ទើនារ និក
ឧសា កមម ង្ៅកាុក គ្សុកនិកង្គ្ៅគ្សុក (គ្នម នគ្ររេះស្ថា នណា
មួយង្គ្បើវាពើមុនង្ទ)។  
Your establishment introduced a new or significantly 
improved goods or service that is the first for all 
markets and industries, domestic and international 
(none of establishment introduces it before). 

1. បាទ Yes 
2. ង្ទ No 

 

2. ថ្មើកាុកទើនាររបស់
អាកដែរឬង្ទ? (New   
    to your market) 

គ្ររេះស្ថា នរបស់អាកបានអនុវតតនលិតនល ឬង្សវាកមមថ្មើ 
ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ង្ៅកាន់ទើនាររបស់អាកមុន
រូគ្បកួតគ្បដជ្ករបស់អាក (វាអាចានរចួង្ ើយង្ៅកាុកទើនារ
ង្នេកង្ទៀត)  
(Your establishment introduced a new or 
significantly improved goods or service onto your 
market before your competitors   
 (it may have already been available in other 
markets). 
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3. ថ្មើដតចំង្ពាេះគ្ររេះស្ថា ន
របស់អាកដែរឬង្ទ? 
    (Only new to your    
    establishment) 

គ្ររេះស្ថា នរបស់អាកបានអនុវតតនលិតនល ឬង្សវាកមមថ្មើ ឬ
គ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ដែលានរចួង្ ើយពើនែរូ
គ្បកួតគ្បដជ្កង្ៅកាុកទើនារ 
របស់អាក (Your establishment introduced a new or 
significantly improved goods or service that was 
already available from your competitors in your 
market). 

 

 

 

4.2 នវានុវតតន៍ែំង្ណ្ើ រការអាជ្ើវកមម (Business Process Innovation) 

4.1.4. សូមបា៉ា ន់គ្បាណ្រិតជាភាររយននចំណូ្លសរុបរបស់ស គ្គ្នសកាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-
២០២៣) ង្ោយដបកដចកែូចខ្នកង្គ្កាម៖ (Please estimate how your total turnover in 2021-2023 
was distributed between) 
1. នលិតនលដែលបានង្ធ្វើនវានុវតតន៍កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) 
ដែលថ្មើកាុកពិេពង្ល្លក (Products introduced during the three-year 
period from 2021 to 2023: that was new to the world) 

   % 

2. នលិតនលដែលបានង្ធ្វើនវានុវតតន៍កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) 
ដែលថ្មើសគ្ាប់ទើនាររបស់អាក (Products introduced during the three-
year period from 2021 to 2023: that was new to your market) 

   % 

3. នលិតនលដែលបានង្ធ្វើនវានុវតតន៍កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) 
ដែលថ្មើចំង្ពាេះស គ្គ្នសរបស់អាក ប៉ាុដនតមិនថ្មើកាុកទើនាររបស់អាក (Products 
introduced during the three-year period from 2021 to 2023 that were 
new to your Enterprise but not new to the market) 

   % 

4. នលិតនលដែលមិនគ្តូវបានផ្លា ស់បតូរ ឬក៏បានដកសគ្មួលតិចតួចប៉ាុង្ណាណ េះកាុករ
យៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) (រមួានការលក់នលិតនល និកឬង្សវា
កមមថ្មើដែលបានទិញពើស គ្គ្នសង្នេកង្ទៀត) (Products that were 
unchanged or only marginally modified during the three-year period 
from 2021 to 2023(include the resale of new goods or services 
purchased from another Enterprise) 

   % 

ចំណូ្លសរុប (Total Turnover): 1 0 0 % 

កាុករយៈង្ពល ៣ឆ្ា  ំ (២០២១-២០២៣) ង្តើស គ្គ្នសរបស់អាកបានង្ធ្វើនវានុវតតន៍ែំង្ណ្ើ រការអាជ្ើវកមមែូច
ខ្នកង្គ្កាមដែរឬង្ទ? During the three-year period from 2021 to 2023, did your Enterprise 
introduce any of the following types of business process innovations? 
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4.2.1. វធិ្ើស្ថស្រសតថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ ននការនលិ
តទំនិញ ឬនដល់ង្សវាកមមដែរឬង្ទ? (New or significantly 
improved methods for producing or developing goods or 
providing services?) 

1. បាទ Yes  ;  2. ង្ទ No 
 

4.2.2. វធិ្ើស្ថស្រសតននេសតុភារ ការែរកជ្ញ្ជូ ន ឬការដចកចយថ្មើ ឬ
គ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ដែរឬង្ទ? (New or significantly 
improved logistics, delivery or distribution methods?) 

1. បាទ Yes  ;  2. ង្ទ No 
 

4.2.3. វធិ្ើស្ថស្រសតថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ សគ្ាប់
គ្បគ្ពរតតកមមព័ត៌ាន ឬស្ថររមនារមន៍ដែរឬង្ទ? (New or 
significantly improved methods for information processing 
or communication?) 

1. បាទ Yes  ;  2. ង្ទ No 
 

4.2.4. វធិ្ើស្ថស្រសតថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ សគ្ាប់
គ្បតិបតតិការរណ្ង្នយយ ឬរែាបាលង្នេកង្ទៀតដែរឬង្ទ? (New or 
significantly improved methods for accounting or other 
administrative operations? 

1. បាទ Yes  ;  2. ង្ទ No 
 

4.2.5. ការគ្បតិបតតិអាជ្ើវកមមថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ 
សគ្ាប់ការង្រៀបចំនើតិវធិ្ើ ឬទំនាក់ទំនកខ្នកង្គ្ៅដែរឬង្ទ? (New or 
significantly improved business practices for organising 
procedures or external relations?) 

1. បាទ Yes  ;  2. ង្ទ No 
 

4.2.6. វធិ្ើស្ថស្រសតថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ សគ្ាប់ការ
ង្រៀបចំការទទួលែុសគ្តវូការងារ ការសង្គ្មចចិតត ឬការគ្រប់គ្រក
ធ្នធានមនុសេដែរឬង្ទ? (New or significantly improved 
methods for organising work responsibility, decision 
making or human resource management? 

1. បាទ Yes  ;  2. ង្ទ No 
 

4.2.7. វធិ្ើស្ថស្រសតទើនារថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់ សគ្ាប់
ការនេពវនាយ ការង្វចែចប់ ការកំណ្ត់តនមា ការោក់លក់នលិតនល ឬ
ង្សវាកមមបនាេ ប់ពើការលក់ដែរឬង្ទ? (New or significantly 
improved marketing methods for promotion, packaging, 
pricing, product placement or after sales services?) 

1. បាទ Yes  ;  2. ង្ទ No 
 

សូមអធ្ិបាយពើនវានុវតតន៍ែំង្ណ្ើ រការដែលសំខ្នន់បំនុតរបស់ស គ្គ្នសអាក ( Please give a short 
description of your most important process innovation): 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 

……………………………………………………………………………………………………………………………… 
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ដនាកទើ៥៖ សកមមភាពនវានុវតតន៍ និកការចំណាយ 
(Section5: Innovation Activities and Expenditure) 

 

5.1. ចំនួនបុរគលិកដែលបានចូលរមួយ៉ា កសកមមជាមួយនរកសកមមភាពនវានុវតតន៍ង្ៅកាុកស គ្គ្នសរបស់អាក 
(Number of people actively involved in innovation activities in your Enterprise): 

សរុប (Total):    នាក់ គ្សើ (Female):    នាក់ 

5.2. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើស គ្គ្នសរបស់អាកបានចូលរមួកាុកសកមមភាពនវានុវតតន៍
ែូចខ្នក ង្គ្កាមដែរឬង្ទ? គ្បសិនង្បើបានចូលរមួ សូមបញ្ចូ លចំនួនដែលបា៉ា ន់ស្ថម នង្យកង្ៅតាមលំោប់ែូច
ខ្នកង្គ្កាម (During the three-year period from 2021 to 2023, did your enterprise engage in the 
following innovation activities? if yes, please insert estimation amount according the range 
given below). 
1. ការគ្ស្ថវគ្ជាវ និកអេិវឌ្ឍន៍ង្ៅនរកកដនាក (In-house research and development) 
ការងារនចាគ្បឌិ្តដែលបានអនុវតតង្ៅកាុ កស គ្គ្នសរបស់អាកមតកាេ ល ឬជា គ្បចងំ្ែើមបើបង្កេើននូវសនាិធិ្ចំង្ណ្េះ
ែរក ង្ែើមបើង្គ្បើកាុ កការបង្កេើតថ្មើនិកង្ធ្វើឱ្យ គ្បង្សើរង្ ើកនូវទំនិញ ង្សវាកមម និកែងំ្ណ្ើ រការ។ (Creative work  
undertaken within your Enterprise on an occasional or regular basis to increase the stock of 
knowledge and its use to devise new and improved goods, services and processes). 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 
2. ការទិញយកការគ្ស្ថវគ្ជាវ និកអេិវឌ្ឍន៍ (Acquisition of research and development) 
ែូចគ្នា នរកសកមមភាពខ្នកង្លើប៉ាុដនតគ្តូវបានទិញង្ោយស គ្គ្នសរបស់អាកនិកបានង្ធ្វើង្ោយស គ្គ្នសង្នេក
ង្ទៀត (រមួទាកំស គ្គ្នសង្នេកង្ទៀតង្ៅកាុ កគ្កុម  ុនង្មរបស់អាក) ឬង្ោយស្ថា ប័នគ្ស្ថវគ្ជាវស្ថធារណ្ៈ ឬឯក
ជ្ន។ (Same activities as above, but purchased by your Enterprise and performed by other 
Enterprise (including other companies within your group) or by public or private research 
organisations). 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 
3. ការទិញយកង្គ្រឿកា៉ា សុើន ឧបករណ៍្ និកកមមវធិ្ើ Software (Acquisition of machinery, equipment 
and software) 
ការទិញង្គ្រឿកា៉ា សុើន បរកិាខ រ កមមវធិ្ើកុំពយូទ័រ hardware ឬ software ង្ែើមបើនលិតនូវទំនិញ ង្សវាកមម  ែងំ្ណ្ើ រ
ការ នលិតកមម ឬវធិ្ើស្ថស្រសតកាុ កការ ដចកចយដែលថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់សាគ ល់។ (Purchase of 
advanced machinery, equipment and computer hardware or software to produce new or 
significantly improved goods, services, production processes, or delivery methods). 

លេខកូដ 
(code) 

 

 

លេខកូដ 
(code) 
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ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 
4. ការទិញយកចំង្ណ្េះែរកពើខ្នកង្គ្ៅ (Acquisition of external knowledge) 
ការទិញឬទទួលអាជាា ប័ណ្ណពើការបង្កេើតថ្មើដែលានគ្បកាសនើយបគ្តតកេកមម និកមិនានគ្បកាសនើយបគ្តតកេ
កមម ចំង្ណ្េះង្ធ្វើ និកគ្បង្េទចំង្ណ្េះែរកង្នេកៗ ពើស គ្គ្នសង្នេកង្ទៀត។ (Purchase or licensing of 
patents and non-patented inventions, know-how and other types of knowledge from other 
Enterprises or organisations). 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 
5. ការបណ្តុ េះបណាត ល (Training) 
ការបណ្តុ េះបណាត លខ្នកកាុ ក ឬខ្នកង្គ្ៅអកគភាពសគ្ាប់បុរគលិករបស់ ស គ្គ្នសអាកកាុ កង្គ្នលបំណ្កកាុ កការ
អេិវឌ្ឍ និកឬការដណ្នាអំំពើ នវានុវតតន៍ង្ោយផ្លេ ល់។ (Internal or external training for your personnel 
directly aimed at the development and/or introduction of innovations). 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 
6. ការបងាហ ញនវានុវតតន៍ង្ៅង្លើទើនារ (Market introduction of Innovations) 
សកមមភាពសគ្ាប់ការង្រៀបចំទើនារ និកោក់បងាហ ញទំនិញ និកង្សវាកមមដែលថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់
សាគ ល់កាុ កង្នាេះ រមួទាកំការគ្ស្ថវគ្ជាវទើនារ និកការចប់ង្នតើមង្ោយនាយពាណិ្ជ្ជកមម។ (Activities for the 
market preparation and introduction of new or significantly improved goods and services, 
including market research and launch advertising). 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 
7. គ្រប់ទគ្មក់ននការរចនាដកលមែ (All forms of design) 
សកមមភាពសគ្ាប់ការង្រៀបចំទើនារ និកោក់បងាហ ញទំនិញ និកង្សវាកមមដែលថ្មើ ឬគ្បង្សើរជាកមុនរួរឱ្យកត់
សាគ ល់កាុ កង្នាេះ រមួទាកំការគ្ស្ថវគ្ជាវទើនារ និកការចប់ង្នតើមង្ោយនាយពាណិ្ជ្ជកមម។ (Activities for the 
market preparation and introduction of new or significantly improved goods and services, 
including market research and launch advertising). 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 
8. ការង្រៀបចំនវានុវតតន៍ទើនារ (Preparation for marketing innovation) 

លេខកូដ 
(code) 

 

 

លេខកូដ 
(code) 

 

 

លេខកូដ 
(code) 

 

 

លេខកូដ 
(code) 

 

 

លេខកូដ 
(code) 
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ដនាកទើ៦៖ គ្បេពធ្នធាន 
(Section6: Funding) 

សកមមភាពដែលពាក់ព័នធការអេិវឌ្ឍ និកការអនុវតតវធិ្ើស្ថស្រសតទើនារថ្មើរមួទាកំ ការទិញចំង្ណ្េះែរកពើខ្នកង្គ្ៅ និក
ទំនិញជាទុនង្នេកង្ទៀតដែលទាក់ទកនរក សកមមភាពទើនារ (Activities related to the development and 
implementation of new marketing method including acquisition of other external knowledge 
and other capital goods that is specifically related to marketing activities). 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 
9. ការង្រៀបចំនវានុវតតន៍ គ្រប់គ្រក (Preparation for organisational innovation) 
សកមមភាពដែលពាក់ព័នធការអេិវឌ្ឍ និកការអនុវតតវធិ្ើស្ថស្រសតគ្រប់គ្រកដែល ថ្មើរមួទាកំការទទួលបានចំង្ណ្េះែរក
ពើខ្នកង្គ្ៅ និកទំនិញជាទុនង្នេកង្ទៀត ដែលទាក់ទកនរកសកមមភាពគ្រប់គ្រក។ (Activities related to the 
development and implementation of new organisational method including acquisition of other 
external knowledge and other capital goods that is specifically related to organisational 
activities). 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 
 

គ្បសិនង្បើ បាទ សូមបា៉ា ន់ស្ថម នការចំណាយ (If yes, please 
insert estimated expenditure): 

     ល្លនង្រៀល (Million Riels) 

6.1. កាុករយៈង្ពល៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើសកមមភាពនវានុវតតន៍របស់ស គ្គ្នសអាកបានគ្បេពធ្នធាន
មកពើណាែាេះ? (What is your source to finance your innovation activities during the three-year 
period from 2021 to 2023?) 

គ្បេពធ្នធាន (Funding Source) 

គ្បង្េទនវានុវតតន៍ (Types of Innovation) 

នវានុវតតន៍នលិតនល 
(Product Innovation) 

នវានុវតតន៍ 
ែំង្ណ្ើ រការអាជ្ើវកមម 

(Business Process 
Innovation) 

1.  គ្បេពធ្នធានែាួនឯក (Own Source)  
(រមួបញ្ចូ លគ្បាក់កមចើ)   
2. គ្បេពធ្នធានឯកជ្ន (Private Source) គ្កមុ
  ុនបុគ្តសមព័នធ 
ស គ្គ្នសដែលជាប់សមព័នធ ស គ្គ្នសមិនដមន
 ិរញ្ញវតាុ ឯកជ្នង្នេកង្ទៀត (ស គ្គ្នសឯកជ្នង្នេក
ង្ទៀត) ស គ្គ្នស ិរញ្ញវតាុ  (Subsidiaries, 

  

 

 

 

 

 

 

 

 

 

 

 

 

លេខកូដ 
(code) 

 

 

លេខកូដ 
(code) 
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ដនាកទើ៧៖ គ្បេពព័ត៌ានសគ្ាប់នវានុវតតន៍ 
(Section7: Sources of Information for Innovation) 

associated companies, other private non-
financial enterprises,  financial companies)  
3. គ្បេពធ្នធានស្ថធារណ្ៈ (Public Source) 
រាជ្រោា េិបាល (Government)   
4. គ្បេពធ្នធានង្នេកង្ទៀត (Other Source) 
រមួទាកំស្ថា ប័នជាតិ និកអនដរជាតិ (Including 
national/international organisations)   

7.1. គ្បេពព័ត៌ានសគ្ាប់នវានុវតតន៍ កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) (Sources of information 
for innovation during the three-year period from 2021 to 2023.) 
សូមោក់ង្លែកគ្មិតននស្ថរៈសំខ្នន់សគ្ាប់អំណ្េះអំណាកនើមួយៗខ្នកង្គ្កាម៖ (Please indicate the 
degree of importance for each statement below:) 

គ្បេពព័ត៌ាន ( Sources of Information ) 

កគ្មិតននស្ថរៈសំខ្នន់  (Degree of 
Importance) 

0. 
មិនពាក់ព័នធ 
(Not 

Relevant) 

1. 
តិចតួច 
(Low) 

2. 
មធ្យម 

(Medium) 

3. 
ែពស់ 

(High) 

1. ននេកាុក (Internal) 

    1.1. ង្ៅកាុកស គ្គ្នស (Within the Enterprise) 
 

    1.2. ស គ្គ្នសង្នេកង្ទៀតង្ៅកាុកគ្កុម  ុនង្ម 
(Other enterprises within the company group)  

2. ទើនារ (Market) 

      2.1. អាកនគត់នគក់ឧបករណ៍្ សាា រៈ បរកិាខ រ ង្សវាកមម 
ឬកមមវធិ្ើ software (Suppliers of equipment, 
materials, services or software)  

    2.2. ង្េាៀវ ឬអតិថ្ិជ្ន (Clients or customers) 
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    2.3. រូគ្បកួតគ្បដជ្កនិកស គ្គ្នសែនទង្ទៀតង្ៅកាុក
ឧសា កមមរបស់អាក (Competitors and other 
Enterprise in your industry)  

3. គ្បេពស្ថា ប័ន (Institutional Sources) 

     3.1. អាកគ្បរកាង្យបល់ (Consultants) 
 

     3.2. មនេើរពិង្ស្ថធ្ន៍អាជ្ើព និកស គ្គ្នសគ្ស្ថវគ្ជាវ 
និកអេិវឌ្ឍន៍ឯកជ្ន (Commercial laboratories and 
private R&D institutes)  

     3.3. ស្ថកលវទិាល័យ ឬស គ្គ្នសឧតតមសិកាង្នេ
កៗង្ទៀត (Universities or other higher education 
institutes)  

     3.4. ស គ្គ្នសគ្ស្ថវគ្ជាវស្ថធារណ្ៈ ឬរាជ្រោា េិបា
ល (Government   or public research institutes)  

4. គ្បេពែនទង្ទៀត (Other Sources) 

     4.1. សនាិសើទ ពិព័រណ៍្ពាណិ្ជ្ជកមម និកការតាកំ
ពិព័រណ៍្ (Conferences, trade fairs, exhibitions)  
     4.2. ការង្បាេះពុមពនាយអំពើទិនានុបបវតតិវទិាស្ថស្រសត 
ពាណិ្ជ្ជកមម និកបង្ចចកង្ទស(Scientific journals and 
trade /technical publications)  

     4.3. សារមវជិាជ ជ្ើវៈ និកឧសា កមម 
(Professional and industry associations)  
     4.4. សតក់ោបង្ចចកង្ទស ឧសា កមម ឬង្សវាកមម 
(Technical, industry or service standards)  
     4.5. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please 
specify):…………………………………………………… 

………………………………………………………………… 
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ដនាកទើ៨៖ កិចចស គ្បតិបតតិការនវានុវតតន៍ 
(Section8: Innovation Co-operation) 

 

 

 

 

8.1. កាុករយៈង្ពល៣ឆ្ា  ំ(២០២១-២០២៣)) ង្តើស គ្គ្នសរបស់អាកានការង្រៀបចំកិចចស គ្បតិបតតិការ
ណាមួយង្លើសកមមភាពនវានុវតតន៍ជាមួយស គ្គ្នសែនទង្ទៀតដែរឬង្ទ? Did your Enterprise have any 
co-operation arrangements on innovation activities with other companies or institutions during 
the three-year period from 2021 to 2023? 

ចុេះង្លែកូែ 1 = បាទ; 2 = ង្ទ 
 

 

ង្បើ បាទ សូមរូស (√) គ្បង្េទនននែរូស 
ការរបស់អាក ( Please indicate by ticking 

the type of organisation of your co-
operation partner) 

1. ស គ្គ្នសង្នេកង្ទៀតង្ៅកាុកគ្កុម  ុនង្មរបស់អាក (Other Enterprise within 
your company group)  
2. អាកនគត់នគក់ឧបករណ៍្ សាា រៈ បរកិាខ រ ង្សវាកមម ឬ កមមវធិ្ើ software (Suppliers of 
equipment, materials, components, services or software)  

3. ង្េាៀវ ឬអតិថ្ិជ្ន (Clients or customers) 
 

4. រូគ្បកួតគ្បដជ្ក និកស គ្គ្នសែនទង្ទៀតង្ៅកាុកឧសា កមមរបស់អាក 
(Competitors and other enterprises in your industry)  

5. អាកគ្បរកាង្យបល់ (Consultants) 
 

6. មនេើរពិង្ស្ថធ្ន៍អាជ្ើព និកស គ្គ្នសគ្ស្ថវគ្ជាវ និកអេិវឌ្ឍន៍ឯកជ្ន 
(Commercial laboratories and private R&D Enterprise)  
7. ស្ថកលវទិាល័យ ឬស គ្គ្នសឧតតមសិកាង្នេកៗង្ទៀត (Universities or other 
higher education institutes)  
8. ស គ្គ្នសគ្ស្ថវគ្ជាវស្ថធារណ្ៈ ឬរាជ្រោា េិបាល (Government or public 
research institutes)  
9. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please specify): 

…………………………………………………………………………………………………

………………………………………………………………………………………………… 
 

 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 

 

 

 

លេខកូដ 
(code) 
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8.2. សូមបងាហ ញពើស្ថរៈសំខ្នន់នននែរូរបស់អាក (Please indicate the importance of your partners) 

គ្បង្េទនែរូ (Type of partner) 

កគ្មិតននស្ថរៈសំខ្នន់ (Degree of Importance) 
0.មិនពាក់ព័នធ 

(Not 
Relevant) 

1. តិចតួច 
 (Low)  

2.មធ្យម  
(Medium) 

3.ែពស់ 
(High) 

1. គ្ររេះស្ថា នង្នេកង្ទៀតង្ៅកាុកគ្កុម  ុនង្ម
របស់អាក (Other establishment within 
your company group)  

2. អាកនគត់នគក់ឧបករណ៍្ សាា រៈ បរកិាខ រ ង្ស
វាកមម ឬកមមវធិ្ើ Software (Suppliers of 
equipment, materials, components, 
services or software)  

 

3. ង្េាៀវ ឬអតិថ្ិជ្ន (Clients or 
customers)  
4. រូគ្បកួតគ្បដជ្ក និកគ្ររេះស្ថា នែនទង្ទៀតង្ៅ
កាុកឧសា កមមរបស់អាក (Competitors and 
other establishments in your industry)  

5. អាកគ្បរកាង្យបល់ (Consultants) 
 

6. មនេើរពិង្ស្ថធ្ន៍អាជ្ើព និកគ្ររេះស្ថា ន
គ្ស្ថវគ្ជាវ និកអេិវឌ្ឍន៍ឯកជ្ន (Commercial 
laboratories and private R&D establishment)  

7. ស្ថកលវទិាល័យ ឬគ្ររេះស្ថា នឧតតមសិកា
ង្នេកៗង្ទៀត (Universities or other 
higher education institutes)  

8. គ្ររេះស្ថា នគ្ស្ថវគ្ជាវស្ថធារណ្ៈ ឬ រាជ្រោា
េិបាល (Government or public 
research institutes)  

ង្នេកង្ទៀត (សូមបញ្ជជ ក់) ៖ (please 
specify): 

…………………………………………………

…………………………………………………

…………………………………………………

………………………………………………… 
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8.3. យុទធស្ថស្រសតជ្ួយសគ្មលួែល់ការស ការខ្នកកាុក (Strategies to facilitate internal collaboration) 

យុទធស្ថស្រសត (Strategies) ចុេះង្លែកូែ 1 = បាទ ;  2 = ង្ទ 

1. នេពវនាយការដចករដំលកននេកាុកង្ៅទូទាកំនាយកោា នង្នេកៗ 
(Promote internal sharing across different departments)  
2. ង្ោេះគ្ស្ថយបញ្ជហ នានារវាកនាយកោា នឬគ្កុមការងារង្នេកៗ ង្ែើមបើ
ជ្ំរុញការងារ ឬរង្គ្ាកង្ៅមុែ (Address problems among 
departments to move the project forward) 

 

3. ស ការននេកាុកង្ែើមបើបង្កេើតនលវជិ្ជាន (Collaborate internally to 
co-create positive impacts)  
4. ង្លើកទរកចិតតឱ្យានទំនាក់ទំនកននេកាុកគ្បកបង្ោយតាា ភាព និកង្បើក
ចំ ង្ៅគ្រប់កគ្មិតននស គ្គ្នស (Encourage transparent and 
open communication across all levels of the Enterprise) 

 

5. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please specify): 

…………………………………………………………………………………

………………………………………………………………………………… 
 

 

8.4. យុទធស្ថស្រសតជ្ួយសគ្មលួែល់ការស ការខ្នកង្គ្ៅ (Strategies to facilitate external 
collaboration) 

យុទធស្ថស្រសត (Strategies) ចុេះង្លែកូែ 1 = បាទ ;  2 = ង្ទ 

1. ស ការជាមួយនែរូខ្នកង្គ្ៅង្ែើមបើង្ោេះគ្ស្ថយបញ្ជហ  (Collaborate 
with external partners to solve problems)  
2. ស ការជាមួយនែរូខ្នកង្គ្ៅង្ែើមបើបង្កេើតនលវជិ្ជាន (Collaborate 
with external partners to co-create positive impacts)  
3. ផ្លា ស់បតូរចំង្ណ្េះែរក និកព័ត៌ានចបំាច់ជាមួយនែរូខ្នកង្គ្ៅសគ្ាប់
ង្គ្នលបំណ្កនវានុវតតន៍ (Exchange necessary knowledge and 
information with external partners for innovation purposes) 

 

4. យុទធស្ថស្រសតទាក់ទាញការស ការពើខ្នកង្គ្ៅស គ្គ្នស 
(Strategies to attract external collaboration)  
5. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please specify): 

…………………………………………………………………………………

………………………………………………………………………………… 
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ដនាកទើ៩៖ ង្គ្នលបំណ្ក និកលទធនលនននវានុវតតន៍ 
(Section9: Objectives and Effects of Innovation) 

 

9.1. ង្គ្នលបណំ្កននការអនុវតតសកមមភាពនវានុវតតន៍រវាក ឆ្ា ២ំ០២១-២០២៣ (Objective of 
undertaking innovation activities between 2021 and 2023.)    
សូមោក់ង្លែកូែកគ្មិតននស្ថរៈខ្ននស់គ្ាប់អណំ្េះអណំាកខ្នកង្គ្កាម៖ (Please indicate the 
degree of importance for each statement below:) 

ង្គ្នលបំណ្ក (Objectives) 

កគ្មិតននស្ថរៈសំខ្នន់  (Degree of 
Importance) 

0. 
មិនពាក់ព័នធ 
(Not 

Relevant) 

1. 
តិចតួច 
(Low) 

2. 
មធ្យម 

(Medium) 

3. 
ែពស់ 

(High) 

1. ង្ែើមបើជ្ំនួសនលិតនលដែលគ្តូវបានលុបង្ចល (To 
replace products being phased out)  
2. ង្ែើមបើបង្កេើនរុណ្ភាពនលិតនល (To improve 
product quality)  
3. ង្ែើមបើពគ្កើកបដនាមមុែទំនិញ (To extend product 
range)  
4. ង្ែើមបើង្បើកទើនារថ្មើ ឬបង្កេើនចំដណ្កទើនារ (To open 
up new markets or increase market share)  
5.  ង្ែើមបើបំង្ពញតាមបទបបញ្ញតតិ និកបទោា ន (To fulfill 
regulation and standard)  
6. ង្ែើមបើកាត់បនាយចំណាយពលកមម (To reduce labor 
costs)  
7. ង្ែើមបើកាត់បនាយការង្គ្បើគ្បាស់វតាុធាតុង្ែើម (To 
reduce materials consumption)  
8. ង្ែើមបើកាត់បនាយការង្គ្បើគ្បាស់ថាមពល (To reduce 
energy consumption)  
9. ង្ែើមបើកាត់បនាយការប៉ាេះពាល់បរសិ្ថា ន (To reduce 
environmental damage)  
10. ង្ែើមបើង្គ្បើគ្បាស់ការង្លើកទរកចិតត ជ្ំនួយ ឥណ្ទាន។
ល។ (To utilise incentives, grants, loan, etc.)  
11. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please 
specify): ……………………………………………………  

 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 



 

69 

 

9.2. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) សូមកំណ្ត់កគ្មិតនននលប៉ាៈពាល់របស់នវានុវតតន៍នលិតនល 
(ទំនិញ ឬង្សវាកមម) និកឬនវានុវតតន៍ែំង្ណ្ើ រការអាជ្ើវកមមង្ៅង្លើចំណុ្ចែូចខ្នកង្គ្កាម៖ (What is the 
degree of impact for each of the following effects of your product (goods or services) and/or 
business process innovations introduced during the three-year period from 2021 to 2023) 

ង្គ្នលបំណ្ក (Objectives) 

កគ្មិតននស្ថរៈសំខ្នន់  (Degree of 
Importance) 

0. 
មិនពាក់ព័នធ 
(Not 

Relevant) 

1. 
តិចតួច 
(Low) 

2. 
មធ្យម 

(Medium) 

3. 
ែពស់ 

(High) 

1. បានង្កើននូវមុែទំនិញនលិតនល (Increased range 
of products)  
2. បានចូលទើនារថ្មើ ឬង្កើនចំដណ្កទើនារ (Entered 
new markets or increased market share)  
3. បានដកលមែរុណ្ភាពននទំនិញ ឬង្សវាកមម 
(Improved quality of goods or services)  
4. បានង្ធ្វើឱ្យគ្បង្សើរង្ ើកនូវភាពបត់ដបននននលិតកមម ឬ
ង្សវាកមម (Improved flexibility of production or 
service provision)  

5. បានបង្កេើនសមតាភាពសគ្ាប់នលិតកមម ឬង្សវាកមម 
(Increased capacity for production or service 
provision)  

6. បានកាត់បនាយតនមាពលកមមកាុកមួយឯកតាននការនលិ
ត ឬបាននតល់ (Reduced labour costs per unit 
produced or provided)  

7. បានកាត់បនាយសាា រៈ និកថាមពលកាុកមួយឯកតានន
ការនលិត ឬ បាននតល់ (Reduced materials and 
energy per unit produced or provided)  

8. បានកាត់បនាយនលប៉ាេះពាល់បរសិ្ថា ន ឬបង្កេើនសុែ
ភាព និកសុវតាិភាព (Reduced environmental 
impacts or improved health and safety)  

9. បានង្គ្នរពតាមបទបបញ្ញតតិ និកឬបទោា ន (Met 
regulations and/or standards)  

10. បង្កេើនតនមាបដនាម (Increased value added) 
 

11. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please 
specify): ……………………………………………………  
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ដនាកទើ១០៖ ការគ្នគំ្ទរបស់រាជ្រោា េិបាលង្ៅង្លើនវានុវតតន៍ 
(Section10: Government Support for Innovation) 

10.1. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើស គ្គ្នសរបស់អាកបានទទួលការគ្នគំ្ទពើរាជ្រោា េិបាល
ែូចខ្នកង្គ្កាមង្នេះសគ្ាប់ង្ធ្វើនវានុវតតន៍ដែរឬង្ទ? (Did your enterprise receive the following support 
for innovation from the government during the three-year period from 2021 to 2023?) 

ការគ្នគំ្ទ (Support) ចុេះង្លែកូែ 1 = បាទ ;  2 = ង្ទ 

1. ង្សវាកមមគ្បរកាង្យបល់ដនាកបង្ចចកង្ទស (ជ្ំនួយដែលពាក់ព័នធ 
    នរកបង្ចចកវទិាថ្មើៗតាមរយៈការង្នេរបង្ចចកវទិា) (Technical  
    consultancy services, e.g. assistance related to new  
    technologies through technology transfer) 

 

2. ង្សវាកមមគ្នគំ្ទដនាកបង្ចចកង្ទស (ការវាយតនមាឧបករណ៍្ ការអនុវតត 
    ននការបង្កេើននលិតភាព ការចុេះបញ្ជ ើគ្បកាសនើយបគ្តតកេកមម) 

(Technical support service, e.g. evaluation of equipment, 
implementation of productivity improvements, registration 
of patents) 

 

 3. ការនាចូំលង្ោយអតរ់ិតពនធង្លើង្គ្រឿកា៉ា សុើន ឬបរកិាខ រ (Duty 
     free importation of machinery or equipment)  
4. ការង្ធ្វើពាណិ្ជ្ជូបនើយកមម ននមូលនិធ្ិការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន៍ 
    (Commercialisation of research and development Fund)  

5. ការអនុង្គ្គ្នេះពនធ (Tax incentive) 
 

6. ជ្ំនួយង្លើការគ្ស្ថវគ្ជាវនិកអេិវឌ្ឍន ៍(research and  
    development grant)  

7. ជ្ំនួយសគ្ាប់នវានុវតតន៍ (Innovation grant) 
 

8. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please specify): 
…………………………………………………………………………………  

 

10.2. ជាទូង្ៅ សូមវាយតនមាការគ្នគំ្ទរបស់រាជ្រោា េិបាលចំង្ពាេះសកមមភាពនវានុវតតន៍របស់គ្ររេះស្ថា នអាក៖ 
Overall, how would you rate the usefulness of government support for your innovative 
activities? 
០.មិនសំខ្នន់ (Not 

relevant) 
1.ានស្ថរៈសំខ្នន់
តិចតួច (Slightly 

important) 

2.ានស្ថរៈសំខ្នន់
មធ្យម 

(Moderately 
important) 

3.សំខ្នន់ណាស់ 
(Very important) 

 

 

 

 

 

 

 

 

 

 
 

 

 
 

 

 
 

 

 
 

 

 
 

 

 

 

 

 



 

71 

 

 

10.3. ង្តើរាជ្រោា េិបាលរួរានការង្លើកទរកចិតតអវើែាេះបដនាមង្ទៀត ង្ែើមបើបង្កេើននវានុវតតន៍ង្ៅកាុកគ្បង្ទសកមពុជា? 
How could the government encourage innovation further in Cambodia? 

………………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………………… 

 

ដនាកទើ ១១ ៖ វបបធ្ម៌នវានុវតតន៍ 
(Section11: Innovation Culture) 

វបបធ្ម៌នវានុវតតន៍ (Innovation Culture) ចុេះង្លែកូែ 1 = បាទ ;  2 = ង្ទ 

11.1. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើគ្ររេះស្ថា នអាកធាា ប់
ានដននការណាមួយង្ែើមបើង្លើកកមពស់នវានុវតតន៍ដែរឬង្ទ? (During 
the three-year period from 2021-2023, did you have any 
plans to promote innovation?) 

 

11.2. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើស គ្គ្នសអាកាន
យនតការតាមោន និកវាយតនមារង្គ្ាកនវានុវតតន៍ដែរឬង្ទ? (During 
the three-year period from 2021-2023, did you have 
mechanisms in place to monitor and evaluate innovation 
projects or activities?) 

 

11.3. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើស គ្គ្នសរបស់អាក
ានយុទធស្ថស្រសតសគ្ាប់ង្ឆ្ព េះង្ៅរកការបរវិតតកមមឌ្ើជ្ើថ្លដែរឬង្ទ? 
(During the three-year period from 2021-2023, did your 
Enterprise have strategies for moving towards digital 
transformation?) 
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11.4. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើស គ្គ្នសរបស់អាក
បានគ្បមូលទិនាន័យអំពើការង្ពញចិតតរបស់អតិថ្ិជ្នង្ទៀកទាត់ដែរឬង្ទ? 
(During the three-year period from 2021-2023, did your 
Enterprise have collected data about customer satisfaction 
regularly?) 

 

11.5. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើែំង្ណ្ើ រការរបស់
ស គ្គ្នសអាក គ្តូវបានជ្ំរុញ ឬដនែកង្លើទិនាន័យឬង្ទ? (During the 
three-year period from 2021-2023, was your Enterprise 
driven by data?) 

 

11.6. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើស គ្គ្នសរបស់អាក
ង្គ្បើគ្បាស់ទិនាន័យង្ែើមបើជ្ួយែល់ការសង្គ្មចចិតតសំខ្នន់ង្នេកៗឬង្ទ? 
(During the three-year period from 2021-2023, did your 
Enterprise use data for decision-making?) 

 

 

11.7. ការរមួចំដណ្កសគ្ាប់រំនិតនតួចង្នតើមដនាកនវានុវតតន៍ និកបង្ចចកវទិាង្ៅកាុកគ្បង្ទសកមពុជា 
(Contributions provided for innovation and technology initiatives in Cambodia) 

ការរមួចំដណ្ក (Contribution) ចុេះង្លែកូែ 1 = បាទ ;  2 = ង្ទ 

1. បានង្រៀបចំ ឬស ការង្រៀបចំកមមវធិ្ើនវានុវតតន៍ (ឧ. ការគ្បកួត, 
hackathons, incubations, accelerator ។ល។ (Organised or co-
organised innovation programs (e.g., contest, hackathons, 
incubations, accelerator, etc.) 

 

2. បាននតល់អាហារូបករណ៍្ ឬការឧបតាមាែល់កមមវធិ្ើដែលទាក់ទកនរកនវា
នុវតតន៍ (Provided scholarship or sponsorship to innovation-
related programs) 

 

3. បាននតល់ង្យបល់ែល់អាកបង្កេើតង្គ្នលនង្យបាយ (Provided 
suggestions to policy makers)  
4. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please specify): 

…………………………………………………………………………………

………………………………………………………………………………… 
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ដនាកទើ១២៖ កមមសិទធិបញ្ជញ  និកវធិ្ើស្ថស្រសតការពារង្នេកៗ 
(Section12: Intellectual Property and Other Protection Methods) 

12.1. សូមោក់ចំនួនននគ្បកាសនើយបគ្តតកេកមម រំនូរឧសា កមម ពាណិ្ជ្ជសញ្ជញ (ា៉ា ក) និកសិទធិអាកនិពនធ 
ដែលគ្ររេះស្ថា នរបស់អាកបានោក់ពាកយសំុ និកបានទទួល កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣)៖(Please 
put the number of patents, industrial designs, trademark and copyright that your Enterprise 
applied for and were granted during the three-year period from 2021 to 2023:) 

គ្បង្េទ (Type) 
ចំនួនបានង្សាើសំុ 

(Applied) 
ចំនួនបានទទួល 

(Granted) 

1. គ្បកាសនើយបគ្តតកេកមម (Patents)   

2. ការចុេះបញ្ជ ើរំនូរឧសា កមម (Industrial Design)     

3.  ពាណិ្ជ្ជសញ្ជញ  (ា៉ា ក)(Trademark)   

4. សិទធិអាកនិពនធ (Copyright)   

5. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please specify): 

…………………………………………………………………

………………………………………………………………… 

 

 

 

12.2. សូមនតល់ចំណ្កង្ជ្ើកននគ្បកាសនើយបគ្តតកេកមម រំនូរឧសា កមម ពាណិ្ជ្ជសញ្ជញ (ា៉ា ក) សិទធិអាកនិពនធ
ដែលបានង្សាើសំុ និកទទួលបាន៖ (Please give the title of the Patents/Industrial 
Design/Mark/Copyright by Applied/Granted):   

………………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………

………………………………………………………………………………………………………………………………

……………………………………………………………………………………………………………………………… 
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12.3. ង្តើភាររយននចំណូ្លរបស់ស គ្គ្នសអាកកាុកឆ្ា ២ំ០២៣ ដែល
ទាក់ទកនរកកមមសិទធិបញ្ជញ  និកវធិ្ើស្ថស្រសតការពារង្នេកៗ ដែលានសុពលភាព 
(ែល់ចុកឆ្ា ២ំ០២៣) ង្ ើយជាកមមសិទធិរបស់ស គ្គ្នស ឬគ្កមុ  ុនង្មរបស់
អាកានចំនួនប៉ាុនាម ន? (What percentage of your turnover in 2023 is 
related to intellectual properties and other protection methods that 
are valid (at the end of 2023) and owned by your Enterprise or 
company group? 
 
ភាររយននចំណូ្លពើកមមសិទធិបញ្ជញ  និកវធិ្ើស្ថស្រសតការពារង្នេកៗពើចំណូ្លសរុប
ដែលានកាុ កសំណួ្រ 2.5. (Percent of turnover of owned intellectual 
properties and other protection methods from the Total of Turnover 
as listed in Question 2.5.) 

   % 

 

12.4.កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) សូមបងាហ ញពើស្ថរៈសំខ្នន់ចំង្ពាេះគ្ររេះស្ថា នរបស់អាកសគ្ាប់វធិ្ើស្ថស្រសត
នើមួយៗខ្នកង្គ្កាមង្ែើមបើការពារនវានុវតតន៍ដែលបង្កេើតង្ ើកង្ោយគ្ររេះស្ថា នរបស់អាក៖ (During the three-year 
period from 2021 to 2023, please indicate the importance to your establishment for each of the following 
method to protect innovations developed by your establishment): 

វធិ្ើស្ថស្រសតការពារនវានុវតតន៍ 
Method of Protecting Innovations 

កគ្មិតននស្ថរៈសំខ្នន់  (Degree of Importance) 
0.មិនពាក់ព័នធ 

(Not 
Relevant) 

1. តិចតួច 
 (Low)  

2.មធ្យម  
(Medium) 

3.ែពស់ 
(High) 

1. គ្បកាសនើយបគ្តតកេកមម (Patents) 
 

2. ការចុេះបញ្ជ ើរំនូរឧសា កមម (Registration of 
design)    

3. ពាណិ្ជ្ជសញ្ជញ (ា៉ា ក) (Trademark) 
 

4. សិទធិអាកនិពនធ (Copyright) 
 

5. កិចចគ្ពមង្គ្ពៀករកាការសាៃ ត់ដនាកពាណិ្ជ្ជកមម 
(Confidentiality    
    agreements of trade secret)  

6. ភាពសមុរស្ថម ញននការរចនា (Complexity of 
design)  
7. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (Please 
specify)……………………………………………  
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ដនាកទើ១៣៖ កតាត រារាកំ 
(Section13: Hampering Factors) 

13.1. កាុករយៈង្ពល ៣ឆ្ា  ំ(២០២១-២០២៣) ង្តើកតាត ខ្នកង្គ្កាមង្នេះាននលប៉ាេះពាល់សំខ្នន់ប៉ាុណាណ កាុកការ
រារាកំ សកមមភាព/រង្គ្ាកនវានុវតតន៍ ឬឥទធិពលង្លើការសង្គ្មចចិតតមិនង្ធ្វើនវានុវតតន៍? (During the three-
year period 2021 to 2023, how important were the following factors for hampering your 
innovation activities or projects or influencing a decision not to innovate)? 

កតាត រារាកំ (Barrier Factors) 

កគ្មិតននស្ថរៈសំខ្នន់  (Degree of 
Importance) 

0. 
មិនពាក់ព័នធ 
(Not 

Relevant) 

1. 
តិចតួច 
(Low) 

2. 
មធ្យម 

(Medium) 

3. 
ែពស់ 

(High) 

1. កតាត តនមា (Cost factors) 

   1.1. តនមាែពស់ង្ពក (Cost too high) 
 

   1.2. កកវេះមូលនិធ្ិង្ៅកាុកស គ្គ្នស (Lack of 
funds within the enterprise)  
   1.3. កកវេះខ្នត រិញ្ញវតាុពើគ្បេពស គ្គ្នសខ្នកង្គ្ៅ 
(Lack of finance  from sources outside the 
Enterprise)  

   1.4. ហានិេ័យដែលានកគ្មិតែពស់ (Excessive 
perceived risk)  

2. កតាត ចំង្ណ្េះែរក (Knowledge factors) 

     2.1. កកវេះបុរគលិកដែលានសមតាភាព (Lack of 
qualified personnel)  
    2.2. កកវេះព័ត៌ានអំពើបង្ចចកវទិា (Lack of 
information on technology)  
    2.3. កកវេះព័ត៌ានអំពើទើនារ (Lack of information 
on markets)  
    2.4. ការលំបាកកាុកការដសវករកនែរូស ការសគ្ាប់
នវានុវតតន៍ (Difficulties in finding cooperation 
partners for innovation)  
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    2.5. ភាពទន់ង្ែាយននចំង្ណ្េះែរកពើកមមសិទធិបញ្ជញ  
និកការរការសិទធិ (Weakness of intellectual 
property knowledge and rights)  

3. កតាត ទើនារ (Market factors) 

    3.1. ទើនារគ្តូវបានគ្របែណ្ត ប់ង្ោយស គ្គ្នស
ដែលរ រកា ំ(Market dominated by established 
enterprise)  

    3.2. តគ្មូវការមិនគ្បាកែគ្បជាចំង្ពាេះនលិតនល និក
ង្សវាកមមសគ្ាប់នវានុវតតន៍ (Uncertain demand for 
innovative goods and services)  

    3.3. នវានុវតតន៍ រឺងាយគ្សួលកាុកការគ្តាប់តាម ឬ
ចមាកតាម (Innovation is easy to imitate)  

4. កតាត គ្រប់គ្រក (Organisational factors) 

    4.1. ភាពមុឺកា៉ា ត់ននការគ្រប់គ្រកកាុកស គ្គ្នស
(Organisational rigidities within the enterprise)  
    4.2. ឥរយិបទរបស់បុរគលិកង្ឆ្ព េះង្ៅរកការផ្លា ស់បតូរ 
(Attitude of personnel towards change)  
    4.3. ឥរយិបទរបស់អាកគ្រប់គ្រកង្ឆ្ព េះង្ៅរកការ
ផ្លា ស់បតូរ (Attitude of managers toward change)  
    4.4. រចនាសមព័នធការគ្រប់គ្រករបស់ស គ្គ្នស 
(Managerial structure of enterprise)  
    4.5. អសមតាភាពកាុកការង្គ្បើបុរគលិកង្ធ្វើនវានុវតតន៍ 
ង្ោយស្ថរតគ្មូវការនលិតកមម (Inability to devote 
staffs to innovation activities due to production 
requirement) 

 

    4.6. កកវេះខ្នតននង្ ោា រចនាសមព័នធ (ឧ. អគ្នរ) 
(Lack of infrastructure) (e.g. building)  
    4.7. កកវេះខ្នតននង្គ្រឿកបរកិាខ រ (ឧ. ា៉ា សុើន 
ឧបករណ៍្) (Lack of facilities) (e.g. Machine, 
equipment)  

     4.8. កកវេះននបណាត ញទំនាក់ទំនកជាមួយស 
គ្គ្នសគ្ស្ថវគ្ជាវ (ឧ. ស្ថកលវទិាល័យ  ITC, RUPP, 
CDRI, CARDI ជាង្ែើម) (Lack of networking with 
research institutions (e.g. Universities, ITC, 
RUPP, CDRI, CARDI, etc.) 
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5. កតាត ចាប់ ង្គ្នលនង្យបាយស្ថធារណ្ៈ (Regulatory factors/ public policy) 

    5.1. ភាពបត់ដបនននបទបបញ្ញតតិ ឬបទោា នង្នេកៗ
មិនទាន់គ្រប់គ្គ្នន់ (Insufficient flexibilities of 
regulation or standards)  

    5.2. ង្គ្នលនង្យបាយវទិាស្ថស្រសតនិកបង្ចចកវទិា 
ស្ថធារណ្ៈង្នេកៗ ង្ៅានកគ្មិត (Limitation of 
science and technology public policies)  

6. កតាត ង្នេកង្ទៀត (Other factors) 

    6.1. មិនចបំាច់ង្ធ្វើនវានុវតតន៍ង្ទៀតង្ទ ង្ោយស្ថរង្ទើប
ដតាននវានុវតតន៍មុនង្នេះ (No need to innovate due 
to earlier innovations.)  

    6.2. ភាពមិនចបំាច់ង្គ្ពាេះកកវេះតគ្មូវការនននវានុវតតន៍ 
(No need because lack of demand for 
innovations)  

    6.3. ង្នេកង្ទៀត (សូមបញ្ជជ ក់)៖ (please 
specify): 
……………………………………………………………  
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8.2. Appendix B: Report Structure and Content 

 

Content Description 

1. Preface A statement from the leadership, providing context, 

background, and the importance of the CEII report 

in fostering innovation within Cambodia. 

2. Executive Summary Summary of key findings, overall results and main 

conclusions of the CEII. 

3. Introduction Background, objectives, scope and limitations and 

significance of the CEII. 

4. Methodology A detailed explanation of the methods used to 

collect and analyse data, including the survey 

instrument, sampling techniques and index 

calculation methods. 

5. Overview of CEII 

Framework 

Description of the conceptual framework, indicators 

and classification methods used in the CEII. 

6. Results and Analysis 

 

In-depth presentation and analysis of the innovation 

index results, including: 

• Analysis of input indicators such as 

resource, competence, network, culture and 

environment. 

• Analysis of output indicators such as 

efficient production and creative knowledge. 

7. Innovation Level 

Classification 

Categorisation of enterprises based on their 

innovation index scores and analysis of the 

distribution across different levels. 

8. Sectoral Analysis Examination of innovation performance across 

different sectors and industries. 

9. Provincial Analysis Analysis of innovation performance across different 

provinces within Cambodia. 

10. Case Studies Highlighting specific examples of enterprises that 

excel in innovation, showcasing best practices. 

11. Policy 

Recommendations 

Suggestions for policymakers to enhance the 

innovation ecosystem in Cambodia. 
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12. Conclusions Summary of the main findings and their implications 

for enterprises and policymakers. 

13. Appendices Additional resources, detailed tables, survey 

instruments and methodological notes. 
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